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CONFIDENTIAL 

Bulletin
     Calendar of Events

   
Events:
October 7-13, 2018
National Newspaper Week

October 19, 2018
NPA/NPAS Fall Board Meetings,
Lincoln, NE

October 19, 2018
Journalism Hall of Fame Banquet
Cornhusker Marriott, Lincoln, NE

Webinars:
October 11, 2018
Val Hoeppner - Sound & Storytelling: 
Capturing Better Audio
1:00-2:00pm CDT
www.onlinemediacampus.com

October 11, 2018
Kevin Slimp - 10 Advanced InDesign
Skills for Newspaper Editors &
Designers
1:00-2:15pm CDT
www.newspaperacademy.com

CONTACT INFO:
   Telephone: 800-369-2850 or 

402-476-2851
   FAX: 402-476-2942 

Legal Hotline: 402-474-6900
  E-mail: nebpress@nebpress.com

Web Site:  http://www.nebpress.com

New for 2019 - two Better Newspaper Çontests 
- one for print, one for digital

Attached with this week’s Bulletin is the Call for 
Entries (PDFs) for the 2019 NPA Better Newspaper 
Contest, which includes contest guidelines and 
instructions. 

There will be two separate contests starting in 2019 
- one for print and one for digital.

Call for Entries are being sent 
out earlier this year: 1) to give 
you more time to sort through 
issues and find your best work, 
and 2) because the 2019 An-
nual NPA Convention (and BNC 

Awards Banquet) will convene two weeks earlier than 
usual - on April 5 - 6, 2019 in Kearney at the Holiday 
Inn.

Start submitting online entries now to re-familiarize 
yourself with how the online process works.

Entry deadlines for both print and digital contests 
is January 10, 2019. Questions? Please contact Carolyn Bowman in the 
NPA office, cb@nebpress.com.

Nebraska 
Press 

Association

2019
Better
Newspaper
Print
Contest

Deadline: January 10, 2019

Nebraska 
Press 

Association

2019
Better
Newspaper     
Digital
Contest

Deadline: January 10, 2019

2018 Nebraska Journalism Hall of Fame Banquet
 Friday, October 19

Cornhusker Marriott, Lincoln, NE
Sponsored by the Nebraska Press Association and

UNL College of Journalism & Mass Communications 

RSVP deadline is Monday, October 8!

Members and guests are invited to attend
 and join in honoring this years’ inductees: 

Allen J. Beermann
Stuart “Stu” Bohacek (posthumously)

John Gottschalk

Banquet invitation & RSVP form are attached.
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Reminder to publish your Statement 
of Ownership in October 
Oct. 1 was the deadline for paid distribution newspapers 
to file your Statement of Ownership, Management and 
Circulation form (PS Form 3526) with your postmaster. 
 
After filing with your postmaster, you must publish your 
statement according to the following timetable, depending 
on frequency of publication:
 
•  Publications issued more frequently than weekly 
should publish no later than Oct. 10. This applies 
to dailies, semi-weeklies and three-times-per-week 
publications.
  
•	 Publications issued weekly, or less frequently, but 

not less than monthly, publish by Oct. 31. This 
applies to weeklies.

Download Postal Forms

•  All publications except requestors:
 https://about.usps.com/forms/ps3526.pdf

•  Requester publications: 
https://about.usps.com/forms/ps3526r.pdf

•  Additional forms can be found at: 
https://about.usps.com/forms/periodicals-forms.htm

•	 For more information, go to the Domestic Mail 
Manual on usps.com: 

http://pe.usps.com/text/dmm300/dmm300_landing.htm

Postal Tips Q&A
By Max Heath, NNA postal consultant, Sept. 2018

Q:  How does the Post Office look at obits on a Postal 
Report from our papers? We have both paid obits and 
basic death notices with only a surcharge, so how 
does the post office know the difference as they audit?

A:  Paid content, whether in the form of editorial 
matter or otherwise, must be counted as advertising. 
The post office may not know the difference, but the 
rule covers all paid content. Here is the complete set 
of rules for advertising from DMM 207.4.12.1:

“Advertising includes:
A. All material for the publication of which a valuable 
consideration is paid, accepted, or promised, that 
calls attention to something to get people to buy it, 
sell it, seek it, or support it.
B. Reading matter or other material for the publication 
of which an advertising price is charged.
C. Articles, items, and notices in the form of reading 
matter inserted by custom or understanding that

textual matter is to be inserted for the advertiser or 
the advertiser’s products in the publication in which 
a display advertisement appears.
D. A newspaper’s or periodical’s advertisement of its 
own services or issues, or any other business of the 
publisher, whether in display advertising or reading 
matter.” 

Q: Can a gift subscription donated to charity to be 
resold be counted as paid or must it be complimentary?

A: Yes, so long as “the recipient charity keeps 
records and gets those records back to the publisher, 
then it is considered paid if sold above nominal. That 
way the recipient charity is acting as an agent. If 
they don’t want to do that, then they are considered 
samples copies,” according to Chuck Tricamo, 
manager of the Pricing and Classification Service 
Center of U.S. Postal Service in New York City. 
Nominal prices are those sold for at least 30 percent 
or more of the basic price per term. 
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Help Wayne State College - take their 
journalism survey
Wayne State College is asking for our members’ help as 
they explore whether there’s interest in employing college 
graduates who combine Spanish proficiency with media 
skills.

This possible new academic major would combine media 
skills with Spanish proficiency, including journalism and 
other categories of media content.

Michael Marek, professor of mass communication at Wayne 
State, is asking print and broadcast media management 
in Nebraska, Iowa and South Dakota to respond to 
their survey to help the college better understand the 
marketplace for Spanish media content creation. This 
includes content itself, as well as what employers are 
looking for in employees who are proficient in Spanish.

Marek says he is not aware of any similar programs in 
the Upper Midwest.

Survey responses will help Wayne State determine whether 
there are sufficient jobs for graduates of the program 
they are considering, and if so what employers would be 
looking for in the background, skills, and abilities of job 
candidates.

Take this short survey:
https://www.surveymonkey.com/r/WSC_Spanish_Media

Contact Michael Marek, Wayne State College, with 
questions or for more information, at 402-375-7421, or 
mimarek1@wsc.edu.  

South Dakota news group offers  Great 
Plains content free to newspapers
Bart Pfankuch, South Dakota News Watch, 9/13/18
South Dakota News Watch, a new non-profit independent 
news group run by former newspaper journalists, offers all 
its content for use at no cost by Great Plains newspapers 
and other media. Only labeled credit is 
required.

Content includes: text, photos, videos, 
graphics, broadcast text and a voiceover 
for broadcasters.  

Now in operation for six months, the 
news group has produced two dozen 
stories of regional interest that can 
be used for free and retrieved from a handy Dropbox 
site, which make it perfect for use by daily and weekly 
newspapers. A good amount of the material has been 
agriculture-related. Recent topics include an investigation 
of river quality and agricultural and industrial impacts; 
cattle industry worried about improved meatless burgers; 
cyanide predators traps used despite opposition; fentanyl 
overdose deaths on rise in Great Plains; expansion of 
the South Dakota wind farm industry; manure piping 
by CAFOs leads to property rights disputes; rattlesnake 
encounters rise in rural/urban areas, and more. 

The packages have photos, videos and graphics that 
can help fill a hole while providing high-impact regional 
content to your readers.

To view our material so far, go to:
 https://www.sdnewswatch.org/

and click on “All Stories” on the navigation bar.

For more information on our content or how to access it 
for use, please email bart.pfankuch@sdnewswatch.org or 
maricarrol.kueter@sdnewswatch.org.

Potter receives Prairie River Keeper 
Award
Kearney Hub, Sept. 24, 2018
Kearney Hub staff writer-photographer Lori Potter 
received the prestigious Audubon’s Prairie River Keeper 
Award on September 22 at the Rowe Sanctuary during 
the presentation “A River Runs Through It,” a benefit 
for the Iain Nicolson Audubon Center. Potter is only the 
second recipient of the Prairie River Keeper Award. Dr. 
Paul Johnsgard, ornithologist and author, was presented 
the award in 2016.

The center presents the award to an individual or group 
who has shown outstanding leadership and support for the 
conservation of the Platte River and the crane migration, 
including crane habitat conservation, education and 
appreciation. The center’s stewardship board selects the 
honoree.

For nearly 32 years, Potter has been a reporter at the Hub, 
specializing in agriculture and natural resource issues. 
Before joining the Hub in 1986, she worked at the York 
News-Times and the Alliance Times-Herald.  She grew up 
on her family’s farm near Wilcox and received a bachelor’s 
degree in journalism form Kearney State College in 1977.  

A 40-year member of Nebraska Press Women and the 
National Federation of Press Women, Potter served as 
national president in 2011-13, and is due to be elected 
NPW president for 2018-20 at the group’s fall meeting, 
October 6, in Neligh.  

MobileMe&You Conference, Oct. 26-27, 
UNL Campus, Lincoln. NPA members 
who register for the conference, 
get a free afternoon of hands-on 
mobile training (Thurs., Oct. 25). See 
attached flyer for details!   
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This 78th annual National Newspaper Week is a recog-
nition of the service of newspapers and their employees 
across North American and is sponsored by Newspaper 
Association Managers.

The content kit, contains editorials, editorial cartoons, 
promotional ads and more; all available for download 
at no charge to daily and non-daily newspapers across 
North America. NNW is sponsored by Newspaper Associa-
tion Managers, Inc., the consortium of North American 
trade associations representing the industry on a state 
and provincial, regional and national basis. Additional 
materials for use by newspapers promoting NNW will be 
posted below as they become available.

PLAN TO CELEBRATE National Newspaper Week by 
downloading these materials and devoting as many col-
umn inches as possible to reinforce the importance of 
Newspaper to your communities.

PLEASE ALSO MAKE IT LOCAL by editorializing about 
your newspaper’s unique relevance. This can be about 
your government watchdog role, coverage of community 
events, publication of timely public notices, etc.

Thank you for supporting National Newspaper Week. 
You already know there is power in association. And the 
same principle holds when associations like ours band 
together to provide even greater impact — both directly to 
newspaper members locally and collectively to the overall 
industry nationwide.

National Newspaper Week, go to: http://www.national-
newspaperweek.com/

And this newspaper is supported by 

This 
newspaper 
supports 
democracy.
Journalism matters 
now more than ever.
National Newspaper Week 

October 7-13
This newspaper is 

proudly supported by

Nebraska Press 
Association

Nebraska Press 
Advertising Service

OnePress/NPA ads available for 
National Newspaper Week
OnePress and the Nebraska Press Association have 
created specific “This newspaper supports democracy” 
ads for our papers to run during National Newspaper 
Week, October 7-13.

A variety of sizes can be downloaded for both print and 
website:   

Print sizes available:
•	  2x4, 3x6 or 3x10 (PASS, SAU or 1.5)

• Color
• Black/White 

Web sizes available:
• 300x250 
• 728x90

• Click-thru URL: www.nebpress.com

Ads are located at www.nebpress.com under “Special 
Sections” in Member Downloads. 

Thank you for supporting
 National Newspaper Week!

How is your paper celebrating or 
promoting 

National Newspaper Week?  
Email examples (PDFs)

 to Susan Watson at
 nebpress@nebpress.com,

 and we’ll share them in the 
Bulletin!



Classified Advertising Exchange

Advertising in the Classified Advertising Exchange is no charge for NPA members and $10 per week 
for non-members (approximately 25 words). It’s a great way to sell or find equipment, hire a new 
employee, advertise a service which you provide, sell or buy a newspaper. Only Nebraska member 
newspapers may advertise for help wanted for Nebraska newspapers. No out-of-state help wanted 
advertisements accepted. Just mail, email or fax us your ad copy by noon Friday for the following weeks’  
Bulletin. For questions or additional information, contact the NPA office: (402)476-2851, NE: 800-369-2850, 
FAX: (402)476-2942 or email: nebpress@nebpress.com.

  October 1, 2018

ATTACHED TO THIS WEEK’S BULLETIN: 
Classified Advertising Exchange; 2018 Journalism Hall of 
Fame Banquet Letter/Invitation/RSVP; MobileMe&You 
Conference flyer; 2019 NPA Better Newspaper Contest 
Guidelines/Instructions (print & digital versions).            

ORDER SAFETY VESTS THROUGH NNA 
U.S. Dept. of Transportation regulation requires 
media representatives who work within the rights-of-
way of federal-aid highways to wear a specific type of 
high-visibility safety vest. This applies to all newspa-
per employees - not just reporters & photographers. 
NNA offers ANSI Class II-2004-107 safety vests 
with reflective markings and Velcro closure. In 
large letters on the back is the word PRESS. Sizes 
S-XL, $19.50 ea.; sizes 2XL-4XL, $21.50 ea. (plus 
S/H). To order, call NNA at 217-241-1400. 

LINE PRINTER FOR SALE - The Norfolk Daily News 
has a Printronix P7210 line printer for sale. It is about 
7 years old and gently used. Nothing wrong with it, we 
just got new software and don’t use anymore. We have 
27 boxes of 14 7/8 x 11 white page to go with it. Please 
call Cristina at 402-371-1080.  

NEWSPAPER FOR SALE - The St. Edward Advance, 
a weekly newspaper in St. Edward, NE, is for sale. 
Contact Stephanie Dawson at 402-678-2771.

NEWSPAPER FOR SALE - Don’t miss out on this 
unique opportunity to own a well-established, historic, 
county seat weekly newspaper. This 139-year-old, 
turn-key operation comes with all distribution and 
printing in place and is the sole publication in the 
county it serves. The paper has an excellent following 
of local readers and is well-supported by local advertis-
ers, with room for exponential growth in advertising, 
subscriptions and commercial printing.  Living quar-
ters are located on site with building and equipment 
included with sale. Stanton, a town rich in history, 
is only ten minutes away from the city of Norfolk – a 
community fast-growing in industry – drawing many 
families to build new homes and live in the smaller town 
of Stanton.  Excellent opportunity! Call Brian Hadcock 
at 402-640-7723, or email registersports@stanton.net.



                                                       

 



 



MOBILE 
ME & 
YOU

University of Nebraska- 
Lincoln

FRIDAY, OCT. 26 
SATURDAY, OCT. 27

Free training for NPA Members!

www .mobileme-you .com



Mobile Media Tips, Tricks and Best Practices

Top digital journalists, mobile-media innovators and 

researchers from news organizations and universities across 

the nation will lead this year’s MobileMe&You conference on 

the University of Nebraska-Lincoln campus. 

MobileMe&You 2018 is a journalism and technology 

conference focused on new and innovative tools and best 

practices for newsgathering and storytelling on mobile 

media. We introduce you to the latest technologies affecting 

the journalism industry. 

Speakers from The Washington Post, Quartz, CNN, Univision 

and various universities will talk about how to use drones, 

bots, mobile multimedia newsgathering, virtual reality, 360 

video, social media and audience analysis. 

Free Training for NPA members
Nebraska Press Association members who register for the 

conference are also invited to a free afternoon of hands-on 

training Thursday, Oct. 25, using several mobile media 

platforms and technologies. 

Register early and save 
Early-bird registration is $95. 

bit.ly/MMY2018 
The University of Nebraska does not discriminate based upon any protected status. Please see go.unl.edu/nondiscrimination.



Nebraska 
Press 

Association

2019
Better
Newspaper
Print
Contest

Deadline: January 10, 2019Deadline: January 10, 2019



Class Divisions
Division E

Dailies
Division A

Weeklies Up to 859 Circ.
Division B

Weeklies 860-1,499 Circ.
Division C

Weeklies 1,500-2,499 Circ.
Division D

Weeklies 2,500 & Up Circ.
(according to 2018 

Statement of Ownership)

Deadlines
Entries must be entered online or mailed no later 

than Midnight on January 10, 2019.

Contest Period
Calendar Year 2018.  All entries must have been

 originally published between 
January 1 and December 31, 2018.

Awards
Awards will be announced during the 

Nebraska Press Association Annual Convention, 
April 5-6, 2019

at the Kearney Holiday Inn & Convention Center, Kearney, NE

NOTICE
Entry Fee is $4.00 per entry. 

Entry fees must be paid by check.
Mail check to 

Nebraska Press Association 
845 “S” Street 

Lincoln, NE 68508



 General Rules:
1. Entries accepted only from dues-paying members.Shoppers/TMC Products are not eligible.
2. Entries must be submitted to www.newspapercontest.com/nebraska or postmarked by Mid-
night. Central time on Thursday, January 10. Follow the onscreen instructions and register using 
your information. You will be asked for an “Association Code”, please enter NE2019. Please 
be sure to read all online rules for each category. If you need clarifi cation of the rules, contact 
Carolyn Bowman at 800-369-2850 or by email at cb@nebpress.com. Entries must be submit-
ted online, as specifi ed. Certain categories call for entries in print. They shall be placed in 9x12 
envelope and affi xed with appropriate label stapled to upper right hand corner. Print label from 
online entry. Only one entry per envelope. Use two labels per entry; label the actual entry AND 
the outside of entry envelope.
3. Entries should be PDF fi les showing the full page tearsheet (publication name and date 
must be showing). DO NOT SUBMIT ONLY THE PHOTO OR AD, IT MUST BE A FULL PAGE 
TEARSHEET. Online entries should be clearly identifi ed by headline, topic, etc. 
4. Semi-weeklies are considered weeklies. Small dailies may be entered as weeklies in 
Division D.
5. Deadline for postmark of print entries: January 10, 2019.  Mail marked contest material 
to: Nebraska Press Association,  845 “S” Street, Lincoln, NE 68508-1226. Entries must fi rst 
be entered online & a label printed to affi x to print entry.
6. Any class in a category that has less than 4 entries will be moved up to the next circulation 
class. First, second, and third place winners will be awarded in all categories having qualifi ed 
entries. 
7. All entries may be entered only once, regardless of publication or circulation category. 
(i.e., a feature story, advertisement, news photo or section  may have been published in 
multiple newspapers, but that story, ad, photo  or section cannot be entered in multiple 
contest categories or circulation divisions.) A COMMON SECTION WHICH APPEARS IN 
MORE THAN ONE NEWSPAPER SHOULD ONLY BE ENTERED IN THE LARGEST CLASS. 
NO TMC/SHOPPERS ALLOWED.
8. Individual staffers may win multiple awards in the same contest category, provided 
each entry is clearly marked with the staffer’s name. Entry must have been created by a 
regular member of the newspaper staff, though not necessarily a full-time member.
9. Cover letters are not to be included with entries unless called for by the contest cat-
egory or with prior approval from NPA staff. For online categories calling for cover letters, 
they should be saved as a pdf & entered with the entry. 

SPECIAL ALL-CLASS AWARDS:  
(Winners receive a bonus 20 
Sweepstakes points)
PHOTOS OF THE YEAR: NEWS, SPORTS AND FEATURE — SEE CATEGORIES 51, 52 & 
53. Only one winner statewide per category: News Photo, Sports Photo & Feature Photo. Enter 
your best photos and compete against the best photographs entered by weeklies & dailies in all 
circulation classes. Entries in the Photo of the Year categories may have also been entered in 
other photo categories for circulation class compettion.

EDITORIAL OF THE YEAR AWARD — SEE CATEGORY 54. Only one winner statewide. Enter 
your best editorial and compete against the best entries from weeklies & dailies in all circulation 
classes. Entries in the Editorial of the Year category may have also been entered in Category 33 
for circulation class competition.

ADVERTISEMENT OF THE YEAR AWARD – SEE CATEGORY 55. Only one winner statewide. 
Enter your best ad and compete against the best entries from weeklies and dailies in all circula-
tion classes. Entries in the Advertisement of the Year category may have also been entered in 
another Ad category for circulation class competition.



1. Use of Computer Graphics - 
Produced In House
Original news graphics, created in 
house.  Judges consider design, impact, 
clarity, relevance and quality of artwork. 
Maximum three entries per newspaper.
                                          
2. Building Circulation
Must be original promotional material, 
from your newspaper, focused on re-
taining readers and building circulation 
for either your print or digital product, 
or both. Cover letter can be included.
Maximum three entries per newspaper.
      
3. Reader Interaction/Contest 
Entry can consist of up to four print 
examples exhibiting opportunities for 
reader interaction or promoting a con-
test designed specifi cally to engage 
readers. Initiated by news, marketing, 
advertising, circulation or cooperative 
efforts. Judges shall consider potential 
for reader participation, originality of 
theme, copywriting,  attractiveness 
and creativity. Maximum one entry per 
newspaper.

AdvertisingAdvertising
(The following applies to all Adver-
tising Categories: NO NPAS HOUSE, 
AGENCY OR CLIENT PRODUCED 
ADS ALLOWED — ALL ADS MUST 
BE CREATED BY SUBMITTING 
NEWSPAPER)

4. Community Promotion 
Advertisement
A single ad or series of ads created 
by the newspaper promoting its com-
munity, a project in its community or a 
community event. List name responsible 
for content. Maximum three entries per 
newspaper.

5. Agricultural Advertisement
Best advertisement featuring an agricul-
tural theme. Advertisement must be cre-
ated by newspaper entered. Judges will 
consider cleverness of headlines and 
text and the ability to captivate, entertain 
and attract readers and motivate them 
to respond. Judges shall also consider 
basic idea, layout, copy, typography and 
originality.  Must be produced in-house. 
Maximum three entries per newspaper.

6. Small Ad (Under 1/4 page or 
less than 3 x 10 1/2”)
May submit up to three entries per news-
paper. Judges will consider cleverness 
of headlines and text and the ability to 
captivate, entertain and attract readers 
and motivate them to respond. Judges 
shall also consider basic idea, layout, 
copy, typography and originality. Ad must 
be for a single advertiser. Maximum 
three entries per newspaper.

7. Signature Page
Best ad featuring any theme and con-
taining multiple advertisers. Judges will 
consider originality of theme, design 
and layout, makeup, visual appeal and 
overall continuity. Maximum three en-
tries per newspaper.

8. Classifi ed Section
The purpose of this category is to recog-
nize quality classifi ed advertising pages. 
Judges will consider overall attractive-
ness, ease in reading, clarity of classi-
fi ed headlines, organization, promotion 
of classifi ed advertising use, ease for 
readers to place and use classifi eds. 
Maximum one entry per newspaper. A 
COMMON SECTION WHICH APPEARS IN 
MORE THAN ONE NEWSPAPER SHOULD 
ONLY BE ENTERED IN THE LARGEST 
CLASS. NO TMC/SHOPPERS ALLOWED.

9. Advertising Campaign
Two or more ads constitute “campaign.” 
Campaign ads must be created by 
newspaper entered. List name of person 
responsible for content. Maximum three 
entries per newspaper.

10. Single Retail Advertising Idea 
- Color
No house ads.  Ad must be created by 
newspaper entered. Judges will consider 
cleverness of headlines and text and the 
ability to captivate, entertain and attract 
readers and motivate them to respond. 
Judges shall also consider basic idea, 
layout, copy, typography and originality. 
Maximum three entries per newspaper.

11. Single Retail Advertising Idea 
- Black and White
No house ads. Ad must be created by 
newspaper entered.  Judges will consider 
cleverness of headlines and text and the 
ability to captivate, entertain and attract 
readers and motivate them to respond. 
Judges shall also consider basic idea, 
layout, copy, typography and originality.  
Maximum three entries per newspaper.

Daily & Weekly
Contest Categories



12. Single Classifi ed Advertising 
Idea - Color (DAILIES ONLY)
No house ads.  Ad must be created by 
newspaper entered. Judges will consider 
cleverness of headlines and text and the 
ability to captivate, entertain and attract 
readers and motivate them to respond. 
Judges shall also consider basic idea, 
layout, copy, typography and originality. 
Maximum three entries per newspaper.

13. Single Classifi ed Advertising 
Idea - Black and White
No house ads. Ad must be created by 
newspaper entered.  Judges will consider 
cleverness of headlines and text and the 
ability to captivate, entertain and attract 
readers and motivate them to respond. 
Judges shall also consider basic idea, 
layout, copy, typography and originality.  
Maximum three entries per newspaper.

14. Creative Ad Writing
Each entry shall consist of three ex-
amples of creative ad writing in separate 
and unique advertisements. Judges will 
consider how the headlines and text 
complement artwork and other elements 
in the advertisements, and how the writing 
captures readers’ attention, entertains, 
inspires, and prompts reader action. 
Maximum three entries per newspaper.

15. Best New Idea – Ads/Marketing
Submit up to four examples – permanent 
links and/or pdf – along with a letter ex-
plaining why your idea was a winner, how 
you implemented it, and why it could be 
successfully adapted for advertising and/
or marketing campaigns by other news-
papers. Judges shall consider creativity, 
originality, use of multiple platforms, reader 
engagement and applicability of idea. 
Maximum one entry per newspaper.

SportsSports
16. Sports Action Photo
Pictures must have been taken by 
a regular member of the newspaper 
staff, though not necessarily a full-time 
member. List name of photographer. 
Maximum seven entries per newspaper. 
Entry must be full page pdf or jpg 
tearsheet.

17. Sports Feature Photo
Picture must have been taken by a 
regular member of the newspaper 
staff, though not necessarily a full-time 
member. List name of photographer. 
Maximum seven entries per newspaper.
Entry must be full page pdf or jpg 
tearsheet.

18. Sports Page
Select page or pages from one issue 
each of Fall, Winter, Spring and one of 
newspaper’s choice. This is one entry. 
Judges consider content, writing, head-
line suitability, layout, design and appeal. 
Maximum one entry per newspaper.

19. Sports Column
Submit any two columns per columnist. 
Columns must be regular features, 
original, written by a regular member of 
the staff. Judges consider the purpose 
of the column, local interest, selection 
of material, literary merit. List name of 
columnist. Maximum three entries per 
newspaper.

20. Sports Writing
Submit entries with stories highlighted. 
Judges consider interest, impact, clar-
ity of writing, local relevance. Maximum 
three entries per newspaper.

PhotographyPhotography
21. Photo Page
Pictures must have been taken by 
a regular member of the newspaper 
staff, though not necessarily a full-time 
member. Judges consider the theme, 
composition of individual photos, local 
interest, layout, reproduction, captions.  
A premium for originality.  Maximum 
seven entries per newspaper. Entry 
must be full page pdf or jpg tearsheet.

22. Feature Photography
Pictures must have been taken by 
a regular member of the newspaper 
staff, though not necessarily a full-time 
member. List name of photographer. 
Maximum seven entries per newspaper. 
Entry must be full page pdf or jpg 
tearsheet. 



23. News Photography
Pictures must have been taken by 
a regular member of the newspaper 
staff, though not necessarily a full-time 
member. List name of photographer. 
Maximum seven entries per newspaper. 
Entry must be full page pdf or jpg 
tearsheet. 

24. Breaking News Photography
Pictures must have been taken by 
a regular member of the newspaper 
staff, though not necessarily a full-time 
member. Breaking News is defi ned as 
a photo in which no advance planning 
is possible...tornadoes...accidents...
fi res...quick action items.  Maximum 
seven entries per newspaper. Entry 
must be full page pdf or jpg tearsheet. 

News/EditorialNews/Editorial
25W. Use of Color — News 
(WEEKLIES ONLY)
Judges consider originality, mechanical 
reproduction, compatibility with written 
matter, makeup. Maximum three entries 
per newspaper.

26. Personal Column
Submit any two columns per columnist. 
Each columnist limited to one entry. 
Columns must be regular features, 
original, written by a regular member of 
the staff. Judges consider the purpose 
of the column, local interest, selection 
of material, literary merit. List name of 
columnist. Entry shall consist of any 
two columns per columnist. Maximum 
seven entries per newspaper.

27. Breaking News
Breaking News is defi ned as an event 
or development in which no advance 
planning is possible...tornadoes...
accidents...fi res...quick-action items. 
Judges consider interest,  thorough-
ness, clarity of writing and impact of 
visual elements and presentation. 
Maximum three entries per newspaper.

28. Feature Series
The Feature Series must have appeared 
in two or more issues. Judges consider 
subject, interest and impact, layout 
and design, writing. (Don’t confuse 
with contest No. 29). Maximum three 
entries.

29. Single Feature Story
Judges consider subject, interest and 
impact, writing. (Don’t confuse with 
contest No. 28). List name of writer. 
Maximum of four feature entries per 
newspaper.

30. In-depth Writing
An in-depth report on a serious subject, 
single or multiple elements or a series. 
Judges consider news peg, local rel-
evance, use of research, computer-aided 
research, multiple sources, enterprise 
on the part of the newspaper in pulling 
resources together to get the story, im-
pact on community, opportunity for the 
community to take action. Maximum two 
entries per newspaper.

31. Public Notice and Its 
Promotion
Submit any two examples of articles, 
editorials or ads which promote the 
concept of newspaper public notice as 
the best way to guarantee the public’s 
right to know. This is one entry. Maxi-
mum of one entry. THIS CATEGORY 
COUNTS DOUBLE POINTS FOR 
SWEEPSTAKES AWARD.

32. Editorial Page
Limited to one entry per newspaper to 
be composed of one page each from 
the months of April, July & October. 
Judges consider power of original edito-
rial matter, layout, design, information, 
reader participation and local relevance. 
Maximum one entry per newspaper.

33. Editorial
Entry shall consist of three staff-originated 
editorials. This is one entry. Judges 
consider local interest in issues raised, 
suggested solutions and call to action. 
Judges also consider clearness of style, 
sound reasoning, power to infl uence pub-
lic opinion and literary merit. Maximum 
one entry per newspaper. 

34. News Writing
Judges consider the quality of writing....
its impact, clarity of sourcing, thorough-
ness and relevance. Entry consists of 
story dealing with general news cover-
age. One entry per topic, any number 
of staff members may contribute to the 
story. Maximum of three entries per 
newspaper.



35. Best New Idea – News
Submit up to four examples – permanent 
links to digital content and/or pdf – along 
with a letter explaining why your idea 
was a hit, how you implemented it, and 
why it could be successfully adapted by 
editors and reporters at other newspa-
pers. Judges shall consider creativity, 
originality, use of multiple platforms, 
reader engagement and applicability 
of idea. Maximum one entry per news-
paper.

36. Headline Writing
Submit one front page from date of your 
choice. Enter entire front page as entry. 
Judges consider the effectiveness of 
front page headlines in capturing reader 
interest and in accurately refl ecting the 
nature of stories. Maximum one entry 
per newspaper.

37. Front Page
Submit one front page from date of 
your choice. Enter entire front page 
as entry. Judges consider layout and 
design, writing, use of artwork, head-
lines, relevance, balance of local and 
non-local coverage. Maximum one entry 
per newspaper.

The following catego-
ries must be mailed to 
NPA.

38. General Excellence
This is one of the top awards in the NPA 
Better Newspaper Contest, an overall 
evaluation of the newspaper. Mail 
three issues. One issue each from the 
months of January, August & December. 
Judges consider news, content, qual-
ity of writing, headlines, page design, 
photos and captions, graphics and art 
elements, editorial page, front page, 
lifestyle pages, sports pages, reproduc-
tion, advertising design and content, 
treatment of public notices. Maximum 
one entry per newspaper. THIS IS A 
MAIL IN ENTRY.

39. Lifestyles (Dailies Only)
Mail actual complete print section. Select 
page or pages from any three issues. 
This is one entry. Judges consider 
layout, design, content, writing and 
local impact. Maximum one entry per 
newspaper. THIS IS A MAIL IN ENTRY.

40. Special Single Section 
Mail actual complete print section. Each 
entry consists of one section on a single 
date of publication per newspaper, 
each must be accompanied by cover 
letter explaining the special nature of 
the section or edition. Judges consider 
best idea, editorial content, photo and 
art content, layout, impact on commu-
nity. No NPAS sponsored sections, i.e. 
Beef Tab. Maximum three entries per 
newspaper. “By Staff” byline accept-
able on this category. A COMMON SEC-
TION WHICH APPEARS IN MORE THAN 
ONE NEWSPAPER SHOULD ONLY BE 
ENTERED IN THE LARGEST CLASS. NO 
TMC/SHOPPERS ALLOWED. THIS IS A 
MAIL IN ENTRY.

41. Special Section 
(Multiple Publication Days)
Mail actual complete print sections. Each 
entry consists of section on multiple 
dates of publication per newspaper, 
each must be accompanied by cover 
letter explaining the special nature of 
the section or edition. Judges consider 
best idea, editorial content, photo and 
art content, layout, impact on commu-
nity. No NPAS sponsored sections, i.e. 
Beef Tab. Maximum three entries per 
newspaper. “By Staff” byline accept-
able on this category. A COMMON SEC-
TION WHICH APPEARS IN MORE THAN 
ONE NEWSPAPER SHOULD ONLY BE 
ENTERED IN THE LARGEST CLASS. NO 
TMC/SHOPPERS ALLOWED. THIS IS A 
MAIL IN ENTRY.

42. Youth Coverage
This is a mail in entry. Submit three 
examples of coverage of young people 
(full-page tearsheets of youth pages, 
opinions, in-depth series about issues 
facing young people, advertisements, 
special sections, etc.) with subject mat-
ter clearly outlined.  Must include cover 
letter. This will be one entry.  Judges will 
consider local interest, relevance, impact 
and ingenuity.  Maximum one entry per 
newspaper. THIS IS A MAIL IN ENTRY.

43. Specialty/Lifestyles Sec-
tions
This is a mail in entry. Submit tearsheets 
from regular editions of up to three 
examples of specialty/lifestyle sections 
geared to a specifi c audience, or three 
examples geared to a variety of audi-
ences: youth, business, agriculture, 
seniors, etc. Judges consider page 
design, impact, relevance of content. 
Maximum one entry per newspaper. 
THIS IS A MAIL IN ENTRY.



Leadership Awards 
(Winners receive a bonus 20 Sweep-
stakes points)

44. FREEDOM OF INFORMATION 
AWARD (All Classes Together) 
Only one winner. Submit news articles, edi-
torials, house ads and other materials dem-
onstrating your newspaper’s commitment to 
combating government secrecy and ensuring 
the public’s right to know. Entry can include 
cover letter from entrant and supporting let-
ters from the community. THIS IS A MAIL IN 
ENTRY. 

45. BEST NIE PROGRAM   
One entry per newspaper accompanied by 
cover letter explaining how your publica-
tion promotes Newspapers in Education.  
Samples can include full-page tearsheets 
of promotional advertisements, specialty 
pages or sections aimed at student read-
ers, copies of fl iers or letters sent to teach-
ers, etc.  Subject matter should be clearly 
outlined.  Judges will consider ingenuity 
and impact of promotional materials and 
ads, and results of efforts.  Maximum one 
entry per newspaper. THIS IS A MAIL IN 
ENTRY.

(See Categories 46 thru 50 in the Digital 
Contest Rules)

Special All-Class 
Awards
(Winners receive a bonus 20 
Sweepstakes points)

51. News Photo of the Year
Newspapers may enter one photo 
in this category, which will compete 
against all weeklies and dailies in 
all circulation classes. Submit entry 
online as per other photo category 
instructions. Entry must be a full-
page PDF or JPG tearsheet. Entries 
for this category may have also 
been entered in Photo Categories 
23 or 24, although an entry in this 
Category (51) will be considered 
a separate entry. Maximum one 
entry per newspaper.

52. Sports Photo of the Year
Newspapers may enter one photo 
in this category, which will compete 
against all weeklies and dailies in 
all circulation classes. Submit entry 
online as per other photo category 
instructions. Entry must be a full-
page PDF or JPG tearsheet. Entries 
for this category may have also been 
entered in Photo Categories 16 or 
17, although an entry in this Category 
(52) will be considered a separate 
entry. Maximum one entry per 
newspaper.

53. Feature Photo of the Year
Newspapers may enter one photo 
in this category, which will compete 
against all weeklies and dailies in 
all circulation classes. Submit entry 
online as per other photo category 
instructions. Entry must be a full-page 
PDF or JPG tearsheet. Entries for 
this category may have also been en-
tered in Photo Category 22, although 
an entry in this Category (53) will be 
considered a separate entry. Maxi-
mum one entry per newspaper.

54. Editorial of the Year
Newspapers may submit one entry 
in this category consisting of a single 
editorial, which will compete against 
all weeklies and dailies in all circula-
tion classes. Submit entry online. 
Entries for this category may have 
also been entered in Editorial Cat-
egory 33, although an entry in this 
Category (54) will be considered a 
separate entry. Maximum one entry 
per newspaper.

55. Advertisement of the Year
Newspapers may submit one entry 
in this category consisting of a single 
ad, which will compete against all 
weeklies and dailies in all circulation 
classes. Submit entry online. Entries 
for this category may have also been 
entered in Advertising Categories 4, 
5, 6, 10, 11, 12, 13, 14 or 15, al-
though an entry in this Category (55) 
will be considered a separate entry. 
Maximum one entry per newspa-
per.



Sweepstakes 
Awards
Weekly Class Award
All weekly newspapers entered are 
automatically eligible. The award 
will be presented to the newspaper 
in each class of A, B, C and D that 
accumulates the most points in its 
class based on the formula given 
below. 

Weekly Sweepstakes Award
All weekly newspapers entered are 
automatically eligible. This is the most 
prestigious award in the weekly competi-
tion. The award will be presented to the 
newspaper that accumulates the most 
points based on the formula given below.

Daily Sweepstakes Award
All daily newspapers entered are au-
tomatically eligible. This is the most 
prestigious award in the daily competi-
tion. The award will be presented to the 
newspaper that accumulates the most 
points based on the following formula:

Each fi rst place award…10 points*
Each second place award…8 points*
Each third place award…6 points*
*Double points for General Excellence 
& Public Notice categories
Twenty Sweepstakes points will also 
be awarded for Freedom of Information, 
Best NIE Program & Special All-Class 
Awards: News Photo of the Year; Sports 
Photo of the Year; Feature Photo of the 
Year; Editorial of the Year; and, Adver-
tisement of the Year.



Nebraska 
Press 

Association

2019
Better
Newspaper     
Digital
Contest

Deadline: January 10, 2019Deadline: January 10, 2019



Class Divisions
Division E

Dailies
Division A

Weeklies Up to 859 Circ.
Division B

Weeklies 860-1,499 Circ.
Division C

Weeklies 1,500-2,499 Circ.
Division D

Weeklies 2,500 & Up Circ.
(according to 2018 

Statement of Ownership)

Deadlines
Entries must be entered online no later 
than Midnight on January 10, 2019.

Contest Period
Calendar Year 2018.  All entries must have been

 originally published between 
January 1 and December 31, 2018.

Awards
Awards will be announced during the 

Nebraska Press Association Annual Convention, 
April 5-6, 2019

at the Kearney Holiday Inn & Convention Center, Kearney, NE

NOTICE
Entry Fee is $4.00 per entry. 

Entry fees must be paid by check.
Mail check to 

Nebraska Press Association 
845 “S” Street 

Lincoln, NE 68508



 General Rules:
1. Entries accepted only from dues-paying members.

2. Entries must be submitted to www.newspapercontest.com/nebraska or 
postmarked by Midnight. Central time on Thursday, January 10. Follow the 
onscreen instructions and register using your information. You will be asked 
for an “Association Code”, please enter NE2019. Please be sure to read all 
online rules for each category. If you need clarifi cation of the rules, contact 
Carolyn Bowman at 800-369-2850 or by email at cb@nebpress.com. Entries 
must be submitted online, as specifi ed. 

3. Semi-weeklies are considered weeklies. Small dailies may be entered 
as weeklies in Division D.

4. Any class in a category that has less than 4 entries will be moved up to the 
next circulation class. First, second, and third place winners will be awarded 
in all categories having qualifi ed entries. 

5. All entries may be entered only once, regardless of publication or 
circulation category. 

6. Individual staffers may win multiple awards in the same contest 
category, provided 
each entry is clearly marked with the staffer’s name. Entry must have 
been created by a regular member of the newspaper staff, though not 
necessarily a full-time member.

7. Cover letters are not to be included with entries unless called for by 
the contest category or with prior approval from NPA staff. For online 
categories calling for cover letters, they should be saved as a pdf & 
entered with the entry. 



DigitalDigital
46. Web Sites
To enter include the address of Web 
Site and name(s) of staff responsible 
for site. Criteria includes usefulness 
to readers, effectiveness of advertis-
ing, quality and quantity of community 
content, ease of navigation, inclusion 
of special features such as links, in-
teraction, etc., and cross-promotion of 
newspaper and Web Site. Maximum 
one entry per newspaper.

47. Online Video
Breaking news, sports, features, special 
interest, advertising and other styles of 
video are eligible. Judges shall consider 
quality of visual storytelling, graphics, 
sound, special effects and quality of 
script, camerawork, and editing. Pre-
mium for uniqueness and viewer impact. 
Newspaper must keep link active to 
entry on their respective website until 
judging is complete. Maximum three 
entries per newspaper.

48. Online Coverage of 
Breaking News
Entry consists of permanent link to digital 
content of the breaking news cover-
age along with cover letter explaining 
the depth and breadth of the coverage 
and containing statistical data on traffi c 
growth, social media/video views, etc. 
during the event. Judges will consider 
the newspaper’s use of multi-media to 
break a spot news story and develop 
the coverage as the news event unfolds. 
Maximum three entries per newspaper.

49. Best Use of Social Media
This category recognizes newspapers 
that have utilized social media in an 
innovative way to expand coverage 
beyond traditional print. Entry shall 
consist of a cover letter of 300 words 
or less describing a single news event 
in which your newspaper creatively 
used social media to inform and inter-
act with readers. Entry should include 
up to three examples (screen shots of 
Facebook posts, tweets, etc.). Judges 
will consider the entry’s impact on the 
audience, clarity of the message and 
creativity. Maximum three entries per 
newspaper.

50. Best Digital Ad Idea
Any ad – animated or static – appear-
ing on website or mobile site. Ad must 
have been created locally by newspaper 
entering it in the contest. Entry consists 
of permanent link to digital content. 
Maximum three entries per newspaper.

Digital 
Sweepstakes 
Awards
Weekly Sweepstakes Award
All weekly newspapers entered are 
automatically eligible. The award will 
be presented to the newspaper that 
accumulates the most points based on 
the formula given below.

Daily Sweepstakes Award
All daily newspapers entered are au-
tomatically eligible. The award will be 
presented to the newspaper that accu-
mulates the most points based on the 
following formula:

Each fi rst place award…10 points*
Each second place award…8 points*
Each third place award…6 points*
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