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Calendar of Events

Events:

October 19, 2018
NPA/NPAS Fall Board Meetings,
Lincoln, NE

October 19, 2018
Journalism Hall of Fame Banquet
Cornhusker Marriott, Lincoln, NE

Webinars:

October 25, 2018

Ed Henninger - Redesign: 10 Most
Important Steps When Planning
Your Redesign

10:00-11:00am CDT

www.newspaperacademy.com

October 25, 2018

Gatehouse Media - Launching a
Native Advertising Program in Your
Newsroom

1:00-2:00pm CDT
www.onlinemediacampus.com

October 31, 2018

John Hatcher - Writing the BIG
STORY! Land & Write a Story Readers
Will Remember

1:00-2:00pm CDT
www.newspaperacademy.com

CONTACT INFO:
Telephone: 800-369-2850 or
402-476-2851

FAX: 402-476-2942
Legal Hotline: 402-474-6900
E-mail: nebpress@nebpress.com
Web Site: http://www.nebpress.com

Beermann speaks of Nebraska newspapers

by Tory Duncan
Managing Editor, Sutton Clay County News

As newspapers across the country
celebrate National Newspaper Week
this week, one leader in the print media
world that has a clear cut passion for
newspapers, and more
directly, community
newspapers is Allen
Beermann, the
executive director of
the Nebraska Press
Association (NPA) and
the Nebraska Press
Advertising Service
(NPAS).

Allen J. Beermann
Executive Director,
NPA/NPAS

Beermann, who is also
well known for his
service to the State of Nebraska
as Secretary of State for 24 years,
stepped into the role of executive
director for NPA/NPAS after leaving
state government in 1995.

When asked what the state of
the newspaper business is in, he
quickly premised the question,
sharing, “There is a big difference in
newspapers. Large national metro
papers and then we have community
newspapers, like so many of our
papers in Nebraska are.”

Beermann noted, “Many large metro
papers, like in Chicago, Denver, St.
Louis and many more are struggling
for a couple of big reasons. They

are too big to run community news,
they don’t have enough staff and
are battling many sources of social
media, smart phones and television.”

He quickly turned his focus on
community newspapers, sharing a
much brighter outlook for small-town
papers.

“It truly is local community
newspapers that keeps print media
strong.”

Beermann added, “The internet
doesn’t have people at meetings or
events. Bloggers and others posting
on social media sites do have an
impact on our small-community
newspapers, but those bloggers
and people posting things online
aren’t trained writers, they, at times,
cloud up information because they
don’t know how to glean unbiased
information to post information.”

Beermann notes that trained writers
and editors can go to a city council
meeting and share the information
that readers should know.

“They don’t go into meetings with
agendas they go in as an unbiased
source of information, whose job is
to report the news in the form of a
story.” cont. pg. 3
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NPA/NPAS Staff

Allen Beermann
Executive Director
email: abeermann@nebpress.com

Jenelle Plachy
Office Manager/Bookkeeper
email: jp@nebpress.com

Violet Spader Kirk
Sales Manager
email: vk@nebpress.com

Carolyn Bowman
Advertising Manager
email: cb@nebpress.com

Susan Watson
Admin. Asst./Press Release Coordinator
email: nebpress@nebpress.com

Christian Cardona
Advertising Sales Assistant
email: cownebpress.com
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Columbus Telegram front page featured
at Newseum in Washington, D.C.

The Columbus Telegram was one of dozens of
newspapers that had its front page on display October
10 in the nation’s capital as part of the Newseum’s
“Today’s Front Pages Gallery.”

Taylor Silva, press secretary for U.S. Senator Ben Sasse,
shared a photo he took of The Telegram front page
display with family in the Columbus area.

Newseum is an interactive museum that promotes
the First Amendment and free expression. Nearly 800
newspapers transmit their front pages electronically to
the Newseum every day. Eighty of them are enlarged
and printed for display in “Today’s Front Pages Gallery,“
feature — among them one from every state and
the District of Columbia — as well as a sampling of
international newspapers.

Marquez newest reporter for Seward
Co. Independent Group newspapers

Lysandra Marquez has joined the Seward Co. Inde-
pendent newsroom. Marquez is a recent graduate of
the Walter Cronkite School of Journalism and Mass
Communication in Phoenix, AZ, where she received a
masters degree in Journalism.

No. 36

New for 2019:
Two NPA Better Newspaper
Contests - one for print,

one for digital
Attached with this week’s Bulletin is the Call for
Entries (PDFs) for the 2019 NPA Better Newspaper
Contest, which includes contest guidelines and
instructions. There will be two separate contests
starting in 2019 - one for print and one for digital.

Call for Entries are being sent out earlier this year: 1)
to give you more time to sort through issues and find
your best work, and 2) because the 2019 Annual NPA
Convention (and BNC Awards Banquet) will convene
two weeks earlier than usual - on April 5 - 6, 2019 in
Kearney at the Holiday Inn.

Start submitting online entries now to re-familiarize
yourself with how the online process works.

Entry deadlines for both print and digital contests
is January 10, 2019. Questions? Contact Carolyn
Bowman in the NPA office, cb@nebpress.com.

Nebraska
Press
(Association

Deadline: January 10, 2019 Deadline: January 10, 2019

NEBRASKA PRESS ASSOCIATION

Before coming to Nebraska, she was a reporter with
Cronkite News, where she served as part of the Bor-
derlands bureau, covering minorities and multicultural
topics and issues, as well as underserved communities
in Phoenix.

Directly after graduating, Marquez accepted an internship
with the Institute for Journalism and Natural Resources,
where she focused on assisting the Lower Colorado River
Institute, an initiative revolving around the lower Colorado
River and issues with natural resources in that region.

Lincoln Journal Star Media Group
adds staff

JD Sorys has been named digital sales supervisor for
the Lincoln Journal Star Media Group. Sorys will lead
digital training/initiatives and digital sales efforts at The
Journal Star, Columbus Telegram, Fremont Tribune and
Beatrice Daily Sun.

Sorys began his career at The Journal Star as a retail ad-
cont. pg. 4
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Beermann - cont. from 1

BOOTS ON THE GROUND
Beermann used the “boots on the ground” scenario to
share his thoughts about the overall health of Nebraska
community newspapers, and newspapers in general.

“Community newspapers certainly have people with boots
on the ground. They are involved in churches, school
events, community events and otherwise. People in this
business aren’t going to be successful sitting behind a
desk waiting for information to come to them.”

He added, “Going back to the social media impact, what
people don’t understand, it’s hard for newspapers to know
everything that’s going on and sometimes they don’t have
enough staff to cover everything going on. But the art of
picking up a phone and calling your local newspaper office
to inform them is the biggest hurdle many papers have.”

The lack of communication from readers, and even non-
readers of a paper has become an issue.

“In many aspects people are detached that calling the
paper is an after thought. The unfortunate thing is that
people think social media outlets will get the information
out to people and think that surely the newspaper will
see a post about an event.”

THE RECORDERS OF HISTORY
Beermann is a huge advocate of the historical chronicling
that a newspaper provides, sharing that newspapers are
key in recording what becomes historical records.

“It could be in the form of a public notice, an obituary,
stories of tragedy and stories of good. Newspapers record
that history.”

Beermann noted that newspapers have a tough job in
recording that history, because the community newspaper
has to be attentive to feelings and how a tragic moment
in life can affect a family. They can see things that many
people rarely see.

“When covering a fire or an accident, when you are in a
small newspaper, those reporters many times know who
is involved, and it’s a tough situation to be in, while doing
their jobs.”

He noted that as trends change in the newspaper business,
the battles that newspapers had to deal with 20 years ago
are far different than the issues newspapers face today.

“It’s really about the lack of communication with a
newspaper that is the toughest challenge. As I hear from
publishers and editors and certainly reporters from across
our state, its toughest challenge is people assuming that
newspapers have someone glued to social media at all
times and pick up events that way, instead of making
a call or sending an email to a newspaper, letting them
know about an event.”

Beermann believes strongly in the newspapers he works
with in NPA. The core of Beermann has print media
ingrained in his heart.
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“We (newspapers) have to treat people with respect, and
we have some well respected people in our newspapers
in Nebraska.”

Beermann shared that in his mind it has become so hard
today to have a civil conversation with others, especially
when it comes to politics and religion, and he lives by an
old Chinese Proverb, “He or she who is throwing mud is
losing ground.”

Getting involved with newspapers, engaging with them is
so important to Beermann. He strongly believes that there
is no such thing as “fake news.”

“Those that feel there is fake news in community news,
many times take issue with something that has been
reported and disagree with a fact or a comment.”

ABOUT BEERMANN: He served as Legal Counsel and
Administrative Assistant to the Secretary of State for two
years, and on Sept. 7, 1967, was appointed Deputy Secretary
of State. On Jan. 7, 1971, being sworn into office as Secretary
of State for his first four year term at age 31. On Jan. 9, 1991,
Beermann was sworn into office for a sixth four year term. On
Jan. 6, 1995, he became the Executive Director of the Nebraska
Press Association/Nebraska Press Advertising Service, where
he continues to serve as the association’s Executive Director.

This article was published in the October 10, 2018, issue
of the Sutton Clay Co. News during National Newspaper
Week, and is reprinted with permission.
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How did you promote

National Newspaper Week?

Email (PDF) samples to nebpress@nebpress.com
to share in the Oct. 22 issue of the NPA Bulletin!

Oct. 15, 2018

NEBRASKA PRESS ASSOCIATION




Journal Star - from pg. 2

vertising consultant and obtained Google certifications
in Digital Sales, Google Ads Mobile, Mobile Sites and
Adwords Fundamentals.

Deanna Walz has joined the Lincoln Journal Star Media
Group’s events team. She joins the team as event spe-
cialist and will work with the LJS sales team to create
and promote signature and custom events.

Walz has worked in the Lincoln media industry for more
than 20 years. She worked on-air at Froggy 98 and
worked with clients’ marketing events and promotions.

After leaving radio, Walz worked with a variety of clients
as a brand developer at Eleanor Creative in Lincoln.
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Reynolds Journalism Institute seeks
newsroom partners for millennial-
driven innovative projects

Jennifer Nelson, Sr. Information Specialist, Donald W. Reynolds
Journalism Institute

With shrinking newsrooms and tight
budgets, it can be a challenge to
come up with fresh ideas or enough
hands to work on all the innovative
projects your newsroom thinks up.

To help, the Donald W. Reynolds
Journalism Institute is looking for
media outlets interested in partnering with advanced
students from the Missouri School of Journalism as
part of its RJI Student Innovation Fellowship program.

Fellows are embedded in a newsroom for a full semester
to help with projects employing innovative technologies,
storytelling techniques and revenue models.

Full details: https://www.rjionline.org/stories

rji-seeks-newsroom-partners-for-millennial-driven-
innovative-projects

No. 36
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Still time to register for the
MobileMe&You pre-conference

training on October 25!

You can still take advantage of a full day of the best
mobile and digital media training in the country at the
MobileMe&You pre-conference training Thursday, Oct. 25,
on the University of Nebraska-Lincoln campus. The train-
ing is in Regency Room A of the UNL Student Union on the
corner of 14th and R streets, from 10 a.m. to 6 p.m. You
may come in and out of any of the five sessions throughout
the day. Mike Reilley, Society of Professional Journalists
digital tools trainer, will focus on using Google tools and
mobile media to gather and distribute information. The
pre-conference training is free for those who register for
the MobileMe&You Conference.

To register:
https://www.eventbrite.com/e/mobilemeyou-2018-

tickets-43671600934

Here’s the October 25 afternoon schedule:

10 a.m. to 10:55 a.m.: A look at Google Earth Pro, Google
Earth measure tool and the Timelapse tool. What happens
to your Google Streetview images once they’re posted live
to the web? We’ll show you.

11 a.m. to noon: Google basics and Google Trends, Google
Reverse Image Search and verification tools, Google Scholar.
Fun with Google AutoDraw.com

Noon-1 p.m.: Lunch on your own

1 p.m. to 3 p.m.: Data scraping with Google Sheets, scrap-
ing. PDFs with Tabula. Google MyMaps and Fusion Tables
(charts and maps). Fun with Google Flourish and Google
Public Data Explorer.

3:15 p.m.-4:20 p.m.: Google Streetview, Cardboard and
Cardboard Camera apps. We’'ll do some hands-on shooting
with Streetview (prizes for the best ones!)

4:30 p.m. to 5:50 p.m.: Mobile reporting apps that can work
for you. Mix of presentation and hands-on work with fun
mobile apps you can put in your reporting workflow and
classrooms right now. Hands-on work in the second half of
the session. For more information, contact Gary Kebbel at
garykebbel@unl.edu.

Free training for NPA Members!

MOBILE
ME &
YOU

FRIDAY, OCT. 26
SATURDAY, OCT. 27

University of Nebraska-
Lincoln

www.mobileme-you.com

\ COLLEGE OF JOURNALISM
lj AND MASS COMMUNIGATIONS

Oct. 15, 2018
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Classified Advertising Exchange

MANAGING EDITOR - The Lexington Clipper-Herald
is seeking a full-time managing editor to join our team.
Candidate will be responsible for supervising and di-
recting the gathering of news and editorial content;
production of the newspaper; responsible for all of
the news department and its employees; long-range
planning of future coverage and responsible for setting
and communicating coverage imperatives to the news
staff. Ideal candidate will have a bachelor’s degree in a
related area and a minimum five years of supervisory
experience, or an equivalent combination of education
and experience, and a high level of attention to detail.
Apply online at https://usr54.dayforcehcm.com/
CandidatePortal/en-US/bhmedia, or send letter and
resume to Attn: Heather, PO Box 599, Lexington, NE.

LINE PRINTER FOR SALE - The Norfolk Daily News
has a Printronix P7210 line printer for sale. It is about
7 years old and gently used. Nothing wrong with it, we
just got new software and don’t use anymore. We have
27 boxes of 14 7/8 x 11 white page to go with it. Please
call Cristina at 402-371-1080.

NEWSPAPER FOR SALE - The St. Edward Advance,
a weekly newspaper in St. Edward, NE, is for sale.
Contact Stephanie Dawson at 402-678-2771.

NEWSPAPER FOR SALE - Don’t miss out on this
unique opportunity to own a well-established, historic,
county seat weekly newspaper. This 139-year-old,
turn-key operation comes with all distribution and
printing in place and is the sole publication in the
county it serves. The paper has an excellent following
of local readers and is well-supported by local advertis-
ers, with room for exponential growth in advertising,
subscriptions and commercial printing. Living quar-
ters are located on site with building and equipment
included with sale. Stanton, a town rich in history,
is only ten minutes away from the city of Norfolk — a
community fast-growing in industry — drawing many
families to build new homes and live in the smaller town
of Stanton. Excellent opportunity! Call Brian Hadcock
at 402-640-7723, or email registersports@stanton.net.

October 15, 2018

ATTACHED TO THIS WEEK’S BULLETIN:
Classified Advertising Exchange; NPA Better
Newspaper Contest (Print & Digital) entry details/
rules/guidelines,

' ORDER SAFETY VESTS THROUGH NNA
U.S. Dept. of Transportation regulation requires
media representatives who work within the rights-of-
way of federal-aid highways to wear a specific type of
high-visibility safety vest. This applies to all newspa-
per employees - not just reporters & photographers.
NNA offers ANSI Class II-2004-107 safety vests
with reflective markings and Velcro closure. In
large letters on the back is the word PRESS. Sizes
S-XL, $19.50 ea.; sizes 2XL-4XL, $21.50 ea. (plus

\S/ H). To order, call NNA at 217-241-1400. .

Advertising in the Classified Advertising Exchange is no charge for NPA members and $10 per week
for non-members (approximately 25 words). It’s a great way to sell or find equipment, hire a new
employee, advertise a service which you provide, sell or buy a newspaper. Only Nebraska member
newspapers may advertise for help wanted for Nebraska newspapers.
advertisements accepted. Just mail, email or fax us your ad copy by noon Friday for the following weeks’
Bulletin. For questions or additional information, contact the NPA office: (402)476-2851, NE: 800-369-2850,

FAX: (402)476-2942 or email: nebpress@nebpress.com.

o out-of-state help wanted
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Deadline: January 10, 2019




Class Divisions
Division E
Dailies
Division A
Weeklies Up to 859 Circ.
Division B
Weeklies 860-1,499 Circ.
Division C
Weeklies 1,500-2,499 Circ.
Division D
Weeklies 2,500 & Up Circ.
(according to 2018
Statement of Ownership) I

Deadlines

Entries must be entered online or mailed no later
than Midnight on January 10, 2019.

Contest Period
Calendar Year 2018. All entries must have been
originally published between
January 1 and December 31, 2018.

Awards -
Awards will be announced during the
Nebraska Press Association Annual Convention,
April 5-6, 2019
at the Kearney Holiday Inn & Convention Center, Kearney, NE ]

NOTICE
Entry Fee is $4.00 per entry.
Entry fees must be paid by check.
Mail check to
Nebraska Press Association
845 “S” Street
Lincoln, NE 68508




General Rules:

1. Entries accepted only from dues-paying members.Shoppers/TMC Products are not eligible.
2. Entries must be submitted to www.newspapercontest.com/nebraska or postmarked by Mid-
night. Central time on Thursday, January 10. Follow the onscreen instructions and register using
your information. You will be asked for an “Association Code”, please enter NE2019. Please
be sure to read all online rules for each category. If you need clarification of the rules, contact
Carolyn Bowman at 800-369-2850 or by email at cb@nebpress.com. Entries must be submit-
ted online, as specified. Certain categories call for entries in print. They shall be placed in 9x12
envelope and affixed with appropriate label stapled to upper right hand corner. Print label from
online entry. Only one entry per envelope. Use two labels per entry; label the actual entry AND
the outside of entry envelope.

3. Entries should be PDF files showing the full page tearsheet (publication name and date
must be showing). DO NOT SUBMIT ONLY THE PHOTO OR AD, IT MUST BE A FULL PAGE
TEARSHEET. Online entries should be clearly identified by headline, topic, etc.

4. Semi-weeklies are considered weeklies. Small dailies may be entered as weeklies in
Division D.

5. Deadline for postmark of print entries: January 10, 2019. Mail marked contest material
to: Nebraska Press Association, 845 “S” Street, Lincoln, NE 68508-1226. Entries must first
be entered online & a label printed to affix to print entry.

6. Any class in a category that has less than 4 entries will be moved up to the next circulation
class. First, second, and third place winners will be awarded in all categories having qualified
entries.
7. Allentries may be entered only once, regardless of publication or circulation category.
(i.e., a feature story, advertisement, news photo or section may have been published in
multiple newspapers, but that story, ad, photo or section cannot be entered in multiple
contest categories or circulation divisions.) A COMMON SECTION WHICH APPEARS IN
MORE THAN ONE NEWSPAPER SHOULD ONLY BE ENTERED IN THE LARGEST CLASS.
NO TMC/SHOPPERS ALLOWED.
8. Individual staffers may win multiple awards in the same contest category, provided
each entry is clearly marked with the staffer’s name. Entry must have been created by a
regular member of the newspaper staff, though not necessarily a full-time member.
9. Cover letters are not to be included with entries unless called for by the contest cat-
egory or with prior approval from NPA staff. For online categories calling for cover letters,
they should be saved as a pdf & entered with the entry.

SPECIAL ALL-CLASS AWARDS:
(Winners receive a bonus 20
Sweepstakes points)

PHOTOS OF THE YEAR: NEWS, SPORTS AND FEATURE — SEE CATEGORIES 51, 52 &
53. Only one winner statewide per category: News Photo, Sports Photo & Feature Photo. Enter
your best photos and compete against the best photographs entered by weeklies & dailies in all
circulation classes. Entries in the Photo of the Year categories may have also been entered in
other photo categories for circulation class compettion.

EDITORIAL OF THE YEAR AWARD — SEE CATEGORY 54. Only one winner statewide. Enter
your best editorial and compete against the best entries from weeklies & dailies in all circulation
classes. Entries in the Editorial of the Year category may have also been entered in Category 33
for circulation class competition.

ADVERTISEMENT OF THE YEAR AWARD - SEE CATEGORY 55. Only one winner statewide.
Enter your best ad and compete against the best entries from weeklies and dailies in all circula-
tion classes. Entries in the Advertisement of the Year category may have also been entered in
another Ad category for circulation class competition.



Daily & Weekly

Contest Categories

1. Use of Computer Graphics -

Produced In House

Original news graphics, created in
house. Judges consider design, impact,
clarity, relevance and quality of artwork.
Maximum three entries per newspaper.

2. Building Circulation

Must be original promotional material,
from your newspeg)er, focused on re-
taining readers and building circulation
for either your print or digétal product,
or both. Cover letter can be included.
Maximum three entries per newspaper.

3. Reader Interaction/Contest
Entry can consist of up to four print
examples exhibiting opportunities for
reader interaction ortpromoting a con-
test designed specifically to engage
readers. Initiated by news, marketing,
advertising, circulation or cooperative
efforts. Judges shall consider potential
for reader participation, originality of
theme, copywriting, attractiveness
and creativity. Maximum one entry per
newspaper.

Advertising

(The following applies to all Adver-
tising Categories: NO NPAS HOUSE,
AGENCY OR CLIENT PRODUCED
ADS ALLOWED — ALL ADS MUST
BE CREATED BY SUBMITTING
NEWSPAPER)

4. Community Promotion

Advertisement

A single ad or series of ads created
by the newspaper promoting its com-
munity, a project in its community or a
community event. Listname responsible
for content. Maximum three entries per
newspaper.

5. Agricultural Advertisement

Bestadvertisement featuring an agricul-
turaltheme. Advertisement must be cre-
ated by newspaper entered. Judges will
consider cleverness of headlines and
textandthe ability to captivate, entertain
and attract readers and motivate them
to respond. Judges shall also consider
basicidea, layout, copy, typography and
originality. Must be produced in-house.
Maximum three entries per newspaper.

6. Small Ad (Under 1/4 page or
less than 3 x 10 1/2”)

May submituptothree entries [per news-
paper. Judges will consider cleverness
of headlines and text and the ability to
captivate, entertain and attract readers
and motivate them to respond. Judges
shall also consider basic idea, layout,
copy, typography and originality. Ad must
be for a single advertiser. Maximum
three entries per newspaper.

7. Signature Page

Best ad featuring any theme and con-
taining multiple advertisers. Judges will
consider originality of theme, design
and Ia?/out, makeup, visual appeal and
overall continuity. Maximum three en-
tries per newspaper.

8. Classified Section

The purpose of this category is to recog-
nize quality classified advertising pages.
Judges will consider overall attractive-
ness, ease in reading, clarity of classi-
fied headlines, organization, promotion
of classified advertising use, ease for
readers to place and use classifieds.
Maximum one entr\/Nper newspaper. A
COMMON SECTION WHICH APPEARS IN
MORE THAN ONE NEWSPAPER SHOULD
ONLY BE ENTERED IN THE LARGEST
CLASS.NO TMC/SHOPPERS ALLOWED.

9. Advertising Campaign

Two or more ads constitute “campaign.”
Campaign ads must be created by
newspaper entered. List name of person

responsible for content. Maximum three
entries per newspaper.

10. Single Retail Advertising Idea
- Color

No house ads. Ad must be created by
newspaper entered. Judges will consider
cleverness of headlines and text and the
ability to captivate, entertain and attract
readers and motivate them to respond.
Judges shall also consider basic idea,
layout, cop%/, typography and originality.
Maximum three entries per newspaper.

11. Single Retail Advertising Idea
- Black and White

No house ads. Ad must be created by
newspaper entered. Judges will consider
cleverness of headlines and text and the
ability to captivate, entertain and attract
readers and motivate them to respond.
Judges shall also consider basic idea,
layout, cop%/, typography and originality.
Maximum three entries per newspaper.




12. Single Classified Advertising
Idea - Color (DAILIES ONLY

No house ads. Ad must be created by
newspaper entered. Judges will consider
cleverness of headlines and text and the
ability to captivate, entertain and attract
readers and motivate them to respond.
Judges shall also consider basic idea,
layout, copx, typography and originality.
Maximum three entries per newspaper.

13. Single Classified Advertising

Idea - Black and White

No house ads. Ad must be created by
newspaper entered. Judges will consider
cleverness of headlines and text and the
ability to captivate, entertain and attract
readers and motivate them to respond.
Judges shall also consider basic idea,
layout, copK, typography and originality.
Maximum three entries per newspaper.

14. Creative Ad Writin

Each entry shall consist of three ex-
am(sales of creative ad writing in separate
and unique advertisements. Judges will
consider how the headlines and text
complement artwork and other elements
inthe advertisements, and how the writing
captures readers’ attention, entertains,
inspires, and prompts reader action.
Maximum three entries per newspaper.

15. Best New Idea—Ads/Marketing
Submit up to four examples — permanent
links and/or pdf — along with a letter ex-
plaining why your idea was a winner, how
you implemented it, and why it could be
successfully adapted for advertising and/
or marketing campaigns by other news-
papers. Judges shall consider creativity,
originality, use of multiple platforms, reader
engagement and applicability of idea.
Maximum one entry per newspaper.

Sports

16. Sports Action Photo

Pictures must have been taken by
a regular member of the newspaper
staff, though not necessarily a full-time
member. List name of photographer.
Maximum seven entries per newspaper.
Entry must be full page pdf or jpg
tearsheet.

17. Sports Feature Photo

Picture must have been taken by a
regular member of the newspaper
staff, though not necessarily a full-time
member. List name of photographer.
Maximum seven entries per newspaper.
Entry must be full page pdf or jpg
tearsheet.

18. Sports Page

Select tpage or pages from one issue
each of Fall, Winter, Spring and one of
newspaper’s choice. This is one entry.
Judges consider content, writing, head-
line suitability, layout, design and appeal.
Maximum one entry per newspaper.

19. Sports Column

Submit any two columns per columnist.
Columns must be regular features,
original, written by a regular member of
the staff. Judges consider the purpose
of the column, local interest, selection
of material, literary merit. List name of
columnist. Maximum three entries per
newspaper.

20. Sports Writin
Submit entries with stories highlighted.
Judges consider interest, impact, clar-

ity of writing, local relevance. Maximum
three entries per newspaper.

Photography
21. Photo Paﬁe
Pictures must have been taken by

a regular member of the newspaper
staff, though not necessarily a full-time
member. Judges consider the theme,
composition of individual photos, local
interest, layout, reproduction, captions.
A premium for originality. Maximum
seven entries per newspaper. Entry
mustbe full page pdf or jpg tearsheet.

22. Feature Photography
Pictures must have been taken by
a regular member of the newspaper
staff, though not necessarily a full-time
member. List name of photographer.
Maximum seven entries per newspaper.
Entry must be full page pdf or jpg
tearsheet.




23. News Photography

Pictures must have been taken by
a regular member of the newspaper
staff, thouEh not necessarily a full-time
member. List name of photographer.
Maximum seven entries per newspaper.
Entry must be full page pdf or jpg
tearsheet.

24. Breakmg News Photoqraphy
Pictures must have been taken by
a regular member of the newspaper
staff, though not necessarily a full-time
member. Breaking News is defined as
a photo in which no advance planning
is possible...tornadoes...accidents...
fires...quick action items. Maximum
seven entries per newspaper. Entr

must be full page pdf or jpg tearsheet.

News/Editorial

25W. Use of Color — News

SWEEKLIES ONLY)
udges consider originality, mechanical

reproduction, compatibility with written
matter, makeup. Maximumthree entries
per newspaper.

26. Personal Column

Submit any two columns per columnist.
Each columnist limited to one entry.
Columns must be regular features,
original, written by a regular member of
the staff. Judges consider the purpose
of the column, local interest, selection
of material, literary merit. List name of
columnist. Entry shall consist of any
two columns per columnist. Maximum
seven entries per newspaper.

27. Breaking News

Breakin? News is defined as an event
or development in which no advance
planning is possible...tornadoes...
accidents...fires...quick-action items.
Judges consider interest, thorough-
ness, clarity of writing and impact of
visual elements and presentation.
Maximum three entries per newspaper.

28. Feature Series

The Feature Series musthave appeared
in two or more issues. Judges consider
subject, interest and impact, layout
and design, writing. (Don’t confuse
with contest No. 29). Maximum three
entries.

29. Single Feature Story
Judges consider subject, interest and
impact, writing. (Don’t confuse with
contest No. 28). List name of writer.
Maximum of four feature entries per
newspaper.

30. In-depth Writing

An in-depth report on a serious subject,
single or multiple elements or a series.
Judges consider news peg, local rel-
evance, use of research, computer-aided
research, multiple sources, enterprise
on the part of the newspaper in pulling
resources together to get the story, im-
pact on community, opportunity for the
community to take action. Maximum two
entries per newspaper.

31. Public Notice and lis

Promotion

Submit any two examples of articles,
editorials or ads which promote the
concept of newspaper public notice as
the best way to guarantee the public’s
right to know. This is one entry. Maxi-
mum of one entry. THIS CATEGORY
COUNTS DOUBLE POINTS FOR
SWEEPSTAKES AWARD.

32. Editorial Page

Limited to one entry per newspaper to
be composed of one page each from
the months of April, July & October.
Judges consider power of original edito-
rial matter, layout, desi?n, information,
reader participation andlocal relevance.
Maximum one entry per newspaper.

33. Editorial

Entry shall consist of three staff-originated
editorials. This is one entry. Judges
consider local interest in issues raised,
suggested solutions and call to action.
Judges also consider clearness of style,
sound reasonlnq, power toinfluence pub-
lic opinion and literary merit. Maximum
one entry per newspaper.

34. News Writing

Judges consider the quality of writing....
its impact, clarity of sourcing, thorough-
ness and relevance. Entry consists of
story dealing with general news cover-
a?e. One entry per topic, any number
of staff members may contribute to the
story. Maximum of three entries per
newspaper.




35. Best New Idea — News

Submitup to fourexamples—permanent
links to digital content and/or pdf—along
with a letter explaining why your idea
was a hit, how you implemented it, and
why itcould be successfull?: adapted by
editors and reporters at other newspa-
pers. Judges shall consider creativity,
originality, use of multiple platforms,
reader engagement and applicability
of idea. Maximum one entry per news-

paper.

36. Headline Writing

Submit one front page from date of your
choice. Enter entire front page as entry.
Jud?es consider the effectiveness of
frontpage headlinesin capturing reader
interest and in accurately reflecting the
nature of stories. Maximum one entry
per newspaper.

37. Front Page

Submit one front page from date of
your choice. Enter entire front page
as entry. Judges consider layout and
design, writing, use of artwork, head-
lines, relevance, balance of local and
non-local coverage. Maximum one entry
per newspaper.

The following catego-
ries must be mailed to
NPA.

38. General Excellence

This is one of the top awards in the NPA
Better Newspaper Contest, an overall
evaluation of the newspaper. Mail
three issues. One issue each from the
months of January, August & December.
Judges consider news, content, qual-
|t% of writing, headlines, page design,
photos and captions, graphics and art
elements, editorial page, front page,
lifestyle pages, sports pages, reproduc-
tion, advertising design and content,
treatment of public notices. Maximum
one entry per newspaper. THIS IS A
MAIL IN ENTRY.

39. Lifestyles (Dailies 0n|¥)
Mail actual complete print section. Select
glgage or pages from any three issues.
his is one entry. Judges consider
layout, design, content, writing and
local impact. Maximum one ent'Q/ Eer
newspaper. THIS ISAMAIL IN ENTRY.

40. Special Single Section

Mail actual com?lete print section. Each
entry consists of one section on a single
date of publication per newspaper,
each must be accompanied by cover
letter explaining the special nature of
the section or edition. Judges consider
best idea, editorial content, photo and
art content, layout, impact on commu-
nity. No NPAS sponsored sections, i.e.
Beef Tab. Maximum three entries per
newspaper. “By Staff” byline accept-
able on this category. ACOMMON SEC-
TION WHICH APPEARS IN MORE THAN
ONE NEWSPAPER SHOULD ONLY BE
ENTERED IN THE LARGEST CLASS. NO
TMC/SHOPPERS ALLOWED. THIS IS A
MAIL IN ENTRY.

41. Special Section

Multiple Publication Days%

ail actual complete print sections. Each
entry consists of section on multiple
dates of publication per newspaper,
each must be accompanied by cover
letter explaining the special nature of
the section or edition. Judges consider
best idea, editorial content, photo and
art content, layout, impact on commu-
nity. No NPAS sponsored sections, i.e.
Beef Tab. Maximum three entries per
newspaper. “By Staff”’ bgine accept-
able on this category. ACOMMON SEC-
TION WHICH APPEARS IN MORE THAN
ONE NEWSPAPER SHOULD ONLY BE
ENTERED IN THE LARGEST CLASS. NO
TMC/SHOPPERS ALLOWED. THIS IS A
MAIL IN ENTRY.

42. Youth Coverage

This is a mail in entry. Submit three
examples of coverage of young people
(full-page tearsheets of youth pages,
opinions, in-depth series about issues
facing young people, advertisements,
special sections, etc.) with subject mat-
ter clearly outlined. Must include cover
letter. This will be one entry. Judges will
considerlocalinterest, relevance, impact
and ingenuity. Maximum one entr)i_Ber
newspaper. THIS IS AMAIL IN ENTRY.

43. Specialty/Lifestyles Sec-
ons

Thisis amailin entry. Submittearsheets
from regular editions of up to three
examples of specialty/lifestyle sections
geared to a specific audience, or three
examples geared to a variety of audi-
ences: youth, business, agriculture,
seniors, etc. Judges consider page
design, impact, relevance of content.
Maximum one entlr_:y }Iger newspaper.
THIS IS AMAIL IN ENTRY.




Leadership Awards

(Winners receive a bonus 20 Sweep-
stakes points)

44. FREEDOM OF INFORMATION
AWARD (All Classes Together

Only one winner. Submit news articles, edi-
torials, house ads and other materials dem-
onstrating your newspaper’s commitment to
combating government secrecy and ensuring
the public’s right to know. Entry can include
cover letter from entrant and sugportin let-
ters_I_fFr&m the community. THIS IS A MAIL IN

45. BEST NIE PROGRAM

One entry per newspaper accompanied by
cover letter elelalnlng how your publica-
tion promotes Newspapers in Education.
Samples caninclude full-page tearsheets
of promotional advertisements, specialt
pages or sections aimed at student read-
ers, copies of fliers or letters sent to teach-
ers, etc. Subject matter should be clearly
outlined. Judges will consider ingenuity
and impact of promotional materials and
ads, and results of efforts. Maximum one
ent_rIyFPer newspaper. THIS IS A MAIL IN
ENTRY.

&See Categories 46 thru50in the Digital
ontest Rules)

Special All-Class
wards

Winners receive a bonus 20
weepstakes points)

51. News Photo of the Year
Newspapers may enter one photo
in this category, which will compete
aﬁal_nst all weeklies and dailies in

all circulation classes. Submit entry
online as per other photo category
instructions. Entry must be a full-°
Pag[e_PDF or JPG tearsheet. Entries
or this category may have also
been entered in Photo Categories
23 or 24, although an entry In this
Category (51) will be considered

a separate entry. Maximum one
entry per newspaper.

52. Sports Photo of the Year
Newspapers may enter one photo

in this category, which will compete
against all weeklies and dailies in

all circulation classes. Submit entry
online as per other photo category
instructions. Entry must be a full-°
Pa e PDF or JPG tearsheet. Entries
or this c_atlej%orty may have also been
entered in Phofo Categories 16 or
17, although an entry in this Category
(52) will be considered a separate
entry. Maximum one entry per
newspapetr.

53. Feature Photo of the Year
Newspapers may enter one photo
in this category, which will compete
against all weeéklies and dailies in
all circulation classes. Submit entry
online as per other photo category
instructions. Entry must be a full-page
DF or JPG tearsheet. Entries for
this category may have also been e_
tered in Photo Category 22, althoug
an entry in this Category (t53) will be
considered a separate éntry. Maxi-
mum one entry per newspaper.

54. Editorial of the Year
Newspapers may submit one entry
in this cate%_ory consisting of a single
editorial, which will compete against
all weeklies and dailies in all circula-
tion classes. Submit entry online.
Entries for this category may have
also been entered in Editorial Cat-
egory 33, althou%h an entry in this
Category (54) will be considered a
separate entry. Maximum one entry
per newspaper.

EIS. Advertlsementb oftthe Ye?r
ewspapers may submit one entr

in thispc_:apteg.ory gonsisting of a sin)él_
ad, which will compete against all,
weeklies and dailies in all circulation
classes. Submit entry online. Entries
for this category may have also been
entered in Advertising Categories 4,
5,6,10, 11,12, 13, 14 or 15, al-
though an entry in this Category (55

will be considered a separate entry.
Maximum one entry per newspa-
per.




Sweepstakes
Awards

Weekl¥ Class Award

weekly newspa_gers entered are
automatically eligible. The award
will be presented to the newspaper
in each class of A, B, C and D that
accumulates the most points in its
glalss based on the formula given

elow.

Weekl¥ Sweepstakes Award

All weekly newspapers entered are
automatically eligi le. This is the most
prestigious awardin the weekly competi-
tion. The award will be presented to the
newspaper that accumulates the most
points based on the formula given below.

Daily Sweepstakes Award

All daily newspapers entered are au-
tomatically eligible. This is the most
prestigious award in the daily competi-
tion. The award will be presented to the
newspaper that accumulates the most
points based on the following formula:

Each first place award...10 points*
Each second place award...8 points*
Each third place award...6 points*
*Double points for General Excellence
& Public Notice categories

Twenty Sweepstakes points will also
be awarded for Freedom of Information,
Best NIE Program & Special All-Class
Awards: News Photo ofthe Year; Sports
Photo of the Year; Feature Photo of the
Year; Editorial of the Year; and, Adver-
tisement of the Year.
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Deadline: January 10, 2019




Class Divisions
Division E
Dailies
Division A
Weeklies Up to 859 Circ.
Division B
Weeklies 860-1,499 Circ.
Division C
Weeklies 1,500-2,499 Circ.
Division D
Weeklies 2,500 & Up Circ.
(according to 2018
Statement of Ownership) I

Deadlines

Entries must be entered online no later
than Midnight on January 10, 2019.

Contest Period
Calendar Year 2018. All entries must have been
originally published between
January 1 and December 31, 2018.

Awards -
Awards will be announced during the
Nebraska Press Association Annual Convention,
April 5-6, 2019
at the Kearney Holiday Inn & Convention Center, Kearney, NE ]

NOTICE
Entry Fee is $4.00 per entry.
Entry fees must be paid by check.
Mail check to
Nebraska Press Association
845 “S” Street
Lincoln, NE 68508




General Rules:

1. Entries accepted only from dues-paying members.

2. Entries must be submitted to www.newspapercontest.com/nebraska or
postmarked by Midnight. Central time on Thursday, January 10. Follow the
onscreen instructions and register using your information. You will be asked
for an “Association Code”, please enter NE2019. Please be sure to read all
online rules for each category. If you need clarification of the rules, contact
Carolyn Bowman at 800-369-2850 or by email at cb@nebpress.com. Entries
must be submitted online, as specified.

3. Semi-weeklies are considered weeklies. Small dailies may be entered
as weeklies in Division D.

4. Any class in a category that has less than 4 entries will be moved up to the
next circulation class. First, second, and third place winners will be awarded -
in all categories having qualified entries.

5. All entries may be entered only once, regardless of publication or
circulation category.

6. Individual staffers may win multiple awards in the same contest
category, provided

each entry is clearly marked with the staffer’s name. Entry must have
been created by a regular member of the newspaper staff, though not
necessarily a full-time member.

7. Cover letters are not to be included with entries unless called for by
the contest category or with prior approval from NPA staff. For online
categories calling for cover letters, they should be saved as a pdf &
entered with the entry.




Digital

46. Web Sites

To enter include the address of Web
Site and name(s) of staff responsible
for site. Criteria includes usefulness
to readers, effectiveness of advertis-
ing, quality and quantity of community
content, ease of navigation, inclusion
of special features such as links, in-
teraction, etc., and cross-promotion of
newspaper and Web Site. Maximum
one entry per newspaper.

47. Online Video

Breaking news, sports, features, special
interest, advertising and other styles of
video are eligible. Judges shall consider
quali'gl of visual storytelling, graphics,
sound, special effects and qua itz of
script, camerawork, and editing. Pre-
mium for uniqgueness and viewer impact.
Newspaper must keep link active to
entry on their respective website until
judging is complete. Maximum three
entries per newspaper.

48. Online Coverage of

Breaking News
Entry consists of germanentlinktodigital
content of the breaking news cover-
age along with cover letter explaining
the depth and breadth of the coverage
and containing statistical data on traffic
rowth, social media/video views, etc.
uring the event. Judges will consider
the newspaper’s use of multi-media to
break a spot news story and develop
the coverage as the news eventunfolds.
Maximum three entries per newspaper.

49. Best Use of Social Media
This category recognizes newspapers
that have utilized social media in an
innovative way to expand coverage
beyond traditional print. Entry shall
consist of a cover letter of 300 words
or less describing a single news event
in which your newspaper creatively
used social media to inform and inter-
act with readers. Entry should include
up to three examples (screen shots of
Facebook posts, tweets, etc.). Judges
will consider the entry’s impact on the
audience, clarity of the message and
creativity. Maximum three entries per
newspaper.

50. Best Digital Ad Idea

Any ad — animated or static — appear-
ing on website or mobile site. Ad must
have been created locally by newspaper
entering it in the contest. Entry consists
of permanent link to digital content.
Maximum three entries per newspaper.

Digital
Sweepstakes
Awards

Weekl¥ Sweepstakes Award

All weekly newspapers entered are
automatically eligible. The award will
be presented to the newspaper that

accumulates the most points based on
the formula given below.

Daily Sweepstakes Award

All daily newspapers entered are au-
tomatically eligible. The award will be
presented to the newspaper that accu-
mulates the most points based on the
following formula:

Each first place award...10 points*
Each second place award...8 points*
Each third place award...6 points*
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