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Bulletin
     Calendar of Events 

Events:
February 7, 2020
NPA/OnePress Joint Winter Board
Meeting (by conference call)

March 25-27, 2020
NNA Congressional Action Team/
Fellows Summit, Washington, D.C. 
(NOTE: these are revised Summit dates)  

April 4, 2020
Lincoln NewsTrain
University of Nebraska-Lincoln

April 16, 2020
NPA/OnePress Board Meetings
Cornhusker Marriott, Lincoln, NE

April 17-18, 2020
NPA Annual Convention
Cornhusker Marriott, Lincoln, NE

Webinars:
RESCHEDULED:
January 30, 2020
Janet DeGeorge - Classifieds 2020
President, Classified Executive
Training & Consulting
1:00-2:00pm CST
www.onlinemediacampus.com

February 5, 2020
Kevin Slimp - Introduction to Adobe
Illustrator for Newspapers
1:00-2:00pm CST
www.newspaperacademy.com

February 12, 2020
Ryan Dohrn - 10 Ways to Exceed
Your Ad Sales Goals in 2020
2:00-3:00pm CST
www.newspaperacademy.com

CONTACT INFO:
   Telephone: 800-369-2850 or 

402-476-2851
   FAX: 402-476-2942 

Legal Hotline: 402-474-6900
  E-mail: nebpress@nebpress.com

Web Site:  http://www.nebpress.com
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Upcoming deadlines - for contests, awards 
and scholarships

Have you noticed? This is a crazy time of year! Here’s 
a recap of upcoming contest, awards and scholarship 

deadlines: 

•	 Contest judges needed - 40 volunteers still needed to judge 
Illinois Press Association newspaper contest - sign up by Friday, 
January 31.

•	 NPA Better Newspaper Contest (Print & Digital) - entry 
deadline is Friday, January 31.

•	 Interested in having a 2020 summer intern to help 
at your paper? Weeklies and small dailies can sign up to 
participate by Friday, February 7. (NPA Foundation Internship 
Scholarship Program.) 

•	 NPA Foundation high school and collegiate 
scholarships deadline (postmarked by) is Friday, February 
14.

•	 Omaha World-Herald Awards (Community Service & 
Service to Ag) - entry deadline (postmarked by) is Friday, 
March 6. 

    NPA Awards 
•	 Outstanding Young Nebraska Journalist - nominations 

due Friday, February 21.

•	 Leadership Nebraska (Harpst) Award - nominations due 
Friday, February 21.

•	 Golden Pica Pole Award - nominations due Friday, 
February 21.

 
•	 Nebraska Journalism Hall of Fame Award - nominations 

due by Monday, March 16.

Guidelines & nomination forms are 
included with the Bulletin.

Questions?  Contact the NPA office. 



NNoNo. 03                          Page 2               Jan. 27, 2020 
NEBRASKA PRESS ASSOCIATION

NewsTrain bringing digital skills 
training to Lincoln in April 2020!
Free bonus just added! Half-day Google 
Training Tools session on Friday, April 3, from 
1:00-4:00pm

Newspaper staffs can attend the NewsTrain workshop that 
will bring affordable digital skills training to the University 
of Nebraska-Lincoln on April 4, 2020. 

Sports journalism, 
par t icu lar ly  loca l 
sports coverage, is 
not immune to the 
changes that have 
disrupted journalism 
across the country. 
Whi le  in teres t  in 
sports remains high, 
journalists are finding they need to learn new technologies 
to stay competitive.

Register today to get the early-bird rate of $75 for a full 
day of interactive training on April 4. The last NewsTrain 
in Lincoln in 2016 sold out. Attendees regularly rate 
NewsTrain as 4.5, with 5 as highly useful and highly 
effective.
     
The sessions — requested by a committee of local 
journalists and designed to teach immediately usable 
skills — include:            cont. pg. 3

URGENT REQUEST - CONTEST 
JUDGES NEEDED!

This year we are judging the Illinois Press Association 
Better Newspaper Contest. They are requesting a lot of 
judges so we need to really step forward & try our best 
to provide them with what they need. 

Their contest ends in January and their judging will 
take place from early February to March 6.  

Thank you to those who have already signed up to 
judge!  60 people have signed up so far...SO WE NEED 
ANOTHER 40 JUDGES! 

About 100 judges total are needed: 75 editorial, 25 
advertising. All judges need to be signed up by 
Friday, January 31.  

Click on this link to sign up to judge for their 
contest: 
http://ilpress.formstack.com/forms/ipajudge2019 

If you have any questions, please contact Carolyn 
Bowman, cb@nebpress.com.

Announcing the first National News 
Literacy Week, January 27-31
Local Media Assn, Jan. 20, 2020

The first National News Literacy Week, which will raise 
awareness of news literacy as 
a fundamental life skill, will 
be held January 27-31. 

The initiative, presented 
by The E.W. Scripps Co. 
and the nonprofit News 
Literacy Project, will provide 
educators, students and the 
general public with easy-to-implement tips and tools 
to help them sort fact from fiction in today’s media 
landscape.

The public will have access to lessons from the News 
Literacy Project’s e-learning platform, Checkology 
virtual classroom, while Scripps’ 60 local TV stations 
and national media brands including Newsy and 
Stitcher will publish stories and run a national 
advertising campaign focused on the critical need for 
news literacy and the important role of a free press in 
a healthy democracy. 

Scripps’ stations will work with high schools in their 
communities to produce original pieces of student 
journalism that will focus on issues of importance to 
local audiences and will further promote understanding 
of news literacy. 
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NewsTrain - cont. from 2
• Using social media as powerful reporting tools,
• Storytelling on mobile: making smart choices,
• Becoming a verification ninja,
• Editing smarter video on your smartphone, with 

#MobileJournalism evangelist Geoff Roth, and
• Mining data for enterprise off any beat, with USA 

Today Senior Reporter Matt Wynn.

The early-bird rate of $75 includes two light meals. 
Plus, the first 20 registrants receive a free, yearlong, 
online subscription to The AP Stylebook – a $22 value. 
Discounted hotel rooms start at $99 a night. 

Lincoln will be the site of the 97th NewsTrain, designed in 
collaboration with a host committee of local journalists. 
The host committee for Lincoln is led by the University 
of Nebraska-Lincoln’s College of Journalism and Mass 
Communications. 

Added free bonus - just announced!
Half-day Google Training Tools session on Friday, 

April 3, from 1:00-4:00pm
Join us before NewsTrain from 1-4 p.m. Friday, April 3, for 
a FREE half-day Google Training Tools session with SPJ 
trainer Mike Reilley in the MediaShift Training Network 
and the founder of Penny Press Digital LLC, a consulting 
and training company. @journtoolbox

You will learn:
• What’s new with Google Tools: Earth Studio, Earth 

Timelapse, Google Scholar and Google Trends?
• Searching for and scraping data for data visualization 

stories. (Google Sheets and Tabula)
• Data visualization tools: Google Flourish, Google 

MyMaps and Google Public Data Explorer.

If you are unable to attend Lincoln NewsTrain, you 
can still sign up for the Google Tools Training here. 
We have added a Google tools/SPJ training on the 
afternoon of Friday, April 3.  

Get more information on trainers, the schedule and 
registration here: https://www.apme.com/page/
LincolnNebraskaNewsTrain2020, or email Jessica Fargen 
Walsh at jessicafargenwalsh@gmail.com.

Journalists, journalism educators and journalism 
students from diverse backgrounds are invited to 
apply for competitive scholarships, which cover their 
registration, by Feb. 19.

Scholarship information: https://drive.google.com/
file/d/1hPZiG2jXUtcEPqYF0MZg5zHjejD3mrdR/view

Have a Legal Question??
Questions about editorial policy, 
journalism ethics or a legal notice?
Call the Nebraska Press Association 
Legal Hotline. 
Contact Shawn Renner at:
Cline, Williams, Wright, Johnson & Oldfather 1900  U.S. 
Bank Building, Lincoln, NE 68508,  402-474-6900, 
srenner@clinewilliams.com

A graphic guide to the 2020 US census
  

Journalist’s Resources’ nonfiction cartoonist Josh Neufeld 
created a graphic guide of several issues to watch for as 
the 2020 census gets underway — including the risk of 
undercounts, the potential ramifications of an inaccurate 
count, the threat of misinformation and disinformation 
campaigns, and important dates on the census calendar.”

To see the graphic guide in its entirety, go to: 
h t t p s : / / j o u r n a l i s t s r e s o u r c e . o r g / s t u d i e s /
government/2020-census-graphic-explainer-comics-
journalism-guide/

#newspapersthrive

This is Bill.
Bill wants to stay up to 
date with the latest local 
and community news.
Bill knows the best place 
to find it is in the local 
newspaper, in print and 
online.
Bill is smart.
Be like Bill. 

News



SPEAKING OF DIGITAL
by Kevin Slimp
kevin@kevinslimp.com

I will remember fall ’19 as 
a season of  research. I was 
involved in two major news-
paper studies: one related to 
Millennials for North Dakota 
Newspaper Foundation and 
one to determine how com-
munity newspapers benefit (or 
suffer) from their digital pres-
ence, as part of  a project I led 
for the Texas Center for Com-
munity Journalism (TCCJ).

In my previous column, I 
shared some of  the informa-
tion we gathered about news 
consumption among Millen-
nials. Now it’s time to share a 
little of  what I learned while 
engaged in the digital project 
with TCCJ.

The assignment was sim-
ple, or so it seemed. Tommy 
Thomason wanted to make his 
final session after 20 years as 
director of  TCCJ his best. He 
invited Andrew Chavez, New 
York Times, to visit with the 
group on Thursday evening 
about technical and design 
issues related to newspaper 
websites. On Friday, I was to 
spend the day sharing what 
was working and what wasn’t 
working in digital areas at 
community newspapers.

Tommy and I held several 
conversations in the months 
leading up the event. Both of  
us had been to too many work-
shops promising newspapers 
unrealistic revenues using 
new digital bells and whistles. 
Our self-declared assignment 
was to give Texas publishers a 
realistic idea about what was 
working and what wasn’t at 
community papers. 

I was impressed by An-
drew Chavez. He was very up-
front that what works at New 
York Times might not work at 
community papers. He shared 

ideas about how papers could 
track visits to their sites and 
critiqued websites of  news-
papers represented at the ses-
sion, offering helpful tips and 
ideas to improve their sites. 
He was also clear that print 
drives revenue at community 
papers and digital might best 
be used to enhance the print 
product. Andrew and I held 
private conversations during 
breaks, and I was glad to know 
we shared many of  the same 
views about community news-
papers and how they might 
best utilize digital tools.

I began the research for 
my Friday presentation weeks 
in advance. In all, I spent 
more than 80 hours prepar-
ing information to share with 
the group. Naively, I polled 
newspaper digital folks online, 
thinking I’d get some great 
ideas that I could share with 
the group about growing rev-
enue on newspaper websites. 
Most of  the responses were 
something like, “Let me know 
when you figure it out.”

When nothing else seems 
to work, I tend to turn to 
original research. I created 
a survey and asked press 
associations to share it with 
their members, hoping to get 
information that would help 
with my preparations. Within 
just a few days, almost 700 
newspapers responded to the 
survey of  20 questions related 
to the digital side of  their 
operations.

Many of  the responses 
were what I expected. About 
half  of  newspapers felt their 
digital presence was benefi-
cial, with 3 percent reporting 
digital provides significant 
revenue.  Forty-one percent 
said their digital presence was 
worthwhile and brought in 
some revenue. Thirty-one per-
cent of  respondents wonder 
if  it’s worth the effort to have 
a digital presence, while an-
other 13 percent seem to think 
they’d be better off  without 

an online presence. Another 
8 percent report having no 
digital presence. Add them all 
together and the responses 
indicate about half  of  respon-
dents feel like they benefit 
from their digital presence, 
and about half  don’t.

Most newspapers have a 
paywall on their websites, 
and the most common way of  
charging readers is by packag-
ing a digital subscription with 
a print subscription. At 20 per-
cent of  papers, most of  their 
digital readers subscribe to 
the newspaper website with-
out a print edition. Seven per-
cent of  respondents reported 
readers pay an upcharge to get 
the digital subscription along 
with their print subscriptions.

In Texas, we discussed 
various ways newspapers are 
generating revenue online, the 
amount of  staff  time spent on 
digital efforts at community 
newspapers, ways newspaper 
websites are created, and doz-
ens of  other topics.

The most interesting part 
of  the day, according to the 
attendees, was live interviews 
with newspaper publishers 
and digital gurus around the 
U.S. who had found unique 
ways to grow readership 
and revenue through their 
websites.

There was a publisher in 
Nebraska who came up with 
the idea to combine resources 

of  ten or so area newspa-
pers into a single website, in 
addition to their individual 
sites, allowing each paper to 
benefit from shared revenue. 
We spoke with a programmer 
in New York who directed the 
redesign of  a very successful 
daily newspaper website. We 
even spoke with a publisher 
in Kentucky who was driving 
significant revenue through 
live broadcasts of  funerals. 
Yes, funerals.

I could go on, but I’m al-
ready over on my word-count. 
I’ll be speaking about my 
research at several newspa-
per conventions this spring 
and summer. If  you’re in the 
area, be sure to attend and I’ll 
share more.

Research didn’t end in 
the fall. I’ll be in New York 
next week, working with two 
community newspapers just 
north of  the city, holding focus 
groups and meeting with the 
staff  and other groups to find 
ways to grow their papers.

What’s the bottom line of  
my fall research related to 
Millennial news consumption 
in the Midwest, and digital 
newspapers nationally? As 
one publisher, who responded 
that his paper was generating 
revenue from the digital side, 
wrote in the comment area 
of  the survey, “Don’t give up 
on print. It’s still where the 
profits are.” 

Trying to determine what’s working at community papers
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Classified Advertising Exchange

Advertising	in	the	Classified	Advertising	Exchange	is	no	charge	for	NPA	members	and	$10	per	week	
for	non-members	 (approximately	25	words).	It’s	a	great	way	to	sell	or	find	equipment,	hire	a	new	
employee, advertise a service you provide, sell or buy a newspaper. Only Nebraska member newspapers 
may advertise for help wanted for Nebraska newspapers. No out-of-state help wanted advertisements 
accepted. Mail, email or fax us your ad copy by noon Friday for the following weeks’  Bulletin. Questions or 
need additional information? Contact the NPA office: (402)476-2851/NE: 800-369-2850, FAX: (402)476-2942 
or email: nebpress@nebpress.com.

January 27, 2020

paid. If interested, contact Ted M. Gill, P.O. Box 659, 
Arapahoe, NE 68922, ph: 308-962-5347.

NEWSPAPER FOR SALE: Two weekly newspapers 
for sale in growing Omaha metro area. Will sell 
individually or as a pair. Serious inquiries only. 
Contact 402-762-5352.

NEWSPAPER FOR SALE: The Voice News of Western 
Nebraska, based in Morrill, Nebraska is for sale. The 
two-year-old newspaper covers the communities of 
Mitchell, Morrill, Minatare, Lyman and Henry in 
Scotts Bluff County. The paper has an ultra local 
focus and has experienced tremendous advertising 
growth in its first two years. Ideal for a community 
journalist looking to live in a beautiful Panhandle 
community near the Wyoming border. If interested, 
contact reporter@voicenewsnebraska.com, or 402-
762-5352. 

NEWSPAPER FOR SALE: Don’t miss out on this 
unique opportunity to own a well-established, historic, 
county seat weekly newspaper. This 139-year-old, 
turn-key operation comes with all distribution 
and printing in place and is the sole publication 
in the county it serves. The paper has an excellent 
following of local readers and is well-supported by 
local advertisers, with room for exponential growth in 
advertising, subscriptions and commercial printing.  
Living quarters are located on site with building and 
equipment included with sale. Stanton, a town rich 
in history, is only ten minutes away from the city of 
Norfolk – a community fast-growing in industry – 
drawing many families to build new homes and live in 
the smaller town of Stanton.  Excellent opportunity! 
Call Brian Hadcock at 402-640-7723, or email 
registersports@stanton.net.

ATTACHED	TO	THIS	WEEK’S	BULLETIN: 
Classified Advertising Exchange; NPA AWARDS-
guidelines & nomination forms; NPA BETTER 
NEWSPAPER CONTESTS-Print & Digital-rules & 
guidelines; SUMMER INTERNSHIP PROGRAM-
guidelines & 2019 intern testimonials; OWH AWARDS-
Community Service & Service to Ag-guidelines.

NEWS EDITOR: The Ashland Gazette has an opening 
for a news editor. The position would cover general as-
signment news and feature stories, news and sports 
photography. Skills: Newswriting and photography 
experience; knowledge of AP Style, grammar and word 
usage; knowledge of social media; outstanding com-
munication; ability to follow all company policies and 
procedures, including but not limited to attendance 
standards. Some nights and weekends required. A valid 
driver’s license and working vehicle required. Bachelor’s 
degree or equivalent experience with basic English 
courses and broad liberal-arts curriculum preferred. 
Benefits package available. Apply online at www.wahoo-
ashland-waverly.com through “Join Our Team” link at 
the bottom of the page, or at www.bhmginc.com, click 
on “Careers.”

NEWS EDITOR: The News/Waverly has an opening 
for a news editor. The position would cover general as-
signment news, feature and sports stories, news and 
sports photography. Skills: Newswriting and photogra-
phy experience; knowledge of AP Style, grammar and 
word usage; knowledge of social media; outstanding 
communication; ability to follow all company policies 
and procedures, including but not limited to atten-
dance standards. Some nights and weekends required. 
A valid driver’s license and working vehicle required. 
Bachelor’s degree or equivalent experience with basic 
English courses and broad liberal-arts curriculum pre-
ferred. Benefits package available. Apply online at www.
wahoo-ashland-waverly.com through “Join Our Team” 
link at the bottom of the page, or at www.bhmginc.com, 
click on “Careers.”

EDITORIAL ASSISTANT: The Wahoo Newspaper has an 
opening for part-time editorial assistant. Responsibili-
ties include gathering and processing community and 
social news and activities for print and digital newspa-
pers and assembling community calendars, with some 
website duties. Good computer, writing and grammar 
skills a must. Experience with MS Office preferred. Ap-
ply online at www.wahoo-ashland-waverly.com through 
“Join Our Team” link at the bottom of the page, or at 
www.bhmginc.com, click on “Careers.”

NEW/UNOPENED INK CARTRIDGES FOR SALE: I 
have changed printers, and now have new/unused ink 
cartridges available. Standard No. 69 - 1 box of all four 
ink colors - upopened/new; other No. 69 cartridges - 2 
Black and 1 Cyan. Will sell for half price. Will ship pre-



WEEKLY & SMALLER DAILY NEWSPAPERS:
 Sign up now for 2020 NPA Foundation

 Summer Internship Scholarship Program
Sign up deadline for newspapers is Friday, February 7!

This is year four for the NPA Foundation’s Summer Internship Scholarship Program. Five $1,000 internship 
scholarships will be available to current Nebraska college students who successfully complete an eight-week 
summer internship program at a weekly or smaller daily newspaper in Nebraska.   
 
The program is a way to introduce Nebraska journalism students to the challenges and rewards of community 
journalism, and give students hands-on experiences that will allow them to enhance their skills. The hope is 
that with this type of experience under their belts, former interns will become more involved in community 
journalism, either by working at or buying a Nebraska weekly, to continue the vital role newspapers play in 
our rural communities.

Program guidelines for participating newspapers:
•	 Sign-up	deadline	(by	email	or	phone)	for	newspapers	to	participate	in	the	internship	program	is	Friday,	

February	7.	Contact Susan Watson, nebpress@nebpress.com, or 402-476-2851/800-369-2850. 

•	 Newspapers that participated in the 2019 internship program can sign up again for 2020. Students that 
participated as interns in 2019 are not eligible for the 2020 program.

•	 The program is available only to students enrolled in a Nebraska college or university and majoring in 
journalism, communications or advertising/marketing. Interns can be involved in any aspect of journalism 
— reporting, photography, videography, graphic art/design, advertising/marketing or social media. 

•	 Participating newspapers must agree to pay interns a living wage, a housing stipend, and provide 
on-site, hands-on experience at your newspaper. Each	employer	will	define	the	specifics	of	the	job. 

•	 The eight-week internships will take place summer of 2020; students must submit internship application 
form, reference letter(s), resumes and work samples to NPA by Friday, February 28. NPA will forward 
application forms & accompanying documents to the newspapers. Newspapers	will	contact	students	
directly	to	set	up	interviews,	provide	job	descriptions,	make	job	offers,	etc.	

•	 Students	must	have	a	valid	driver’s	license	and	reliable	vehicle	for	the	duration	of	their	internship,	
and	must	notify	newspapers	if	they	plan	to	have	an	additional	job	during	the	same	time	as	their	
internship	(for	availability/scheduling	purposes).  

•	 Once	the	internship	is	successfully	completed,	intern	and	publisher/editor	of	the	newspaper	must	
submit	a	close-out	evaluation	to	NPA. Upon completion, the student will receive a $1,000 scholarship 
from the NPA Foundation (check sent to their school for deposit into student’s account) to assist with tuition. 



HERE’S WHAT NPA’S 

2019 SUMMER INTERNS HAD TO SAY

“This internship position did not feel like other internships 
I’ve had ... with this internship, I was able to actually write 
and have my stories published. I am extremely grateful for 
this opportunity. It was great for me to be able to learn in 
a setting where I was able to ask as many questions as I 

wanted. I think this internship has prepared me the most for 
my career in journalism.” 

Madison Keith, UNL

“This summer working at the Seward County Independent 
has been one of growth and learning. Before this summer, all I 
really cared to write about and felt qualified to write about was 
sports. This summer has forced me to write about a variety 
of topics in a variety of settings, which I am very thankful 

for. I appreciated the amount of freedom that was given to 
me, even as an intern, to handle my stories how I saw fit.”

Nicholas Boys, Concordia University

“Interning at the Northeast Nebraska News Company was 
easily one of the best experiences I have ever had. It offered me 
real world experience and a chance to learn by doing instead 
of in a classroom. Many of the things I learned in a classroom 
were not as applicable to the real world situations I faced. It 
was great having to figure out problems on my own in real 
world situations just like real journalist do everyday.”

Kenneth Ferriera, UNL

“I saw what makes a small-town newspaper different. Like 
any small town business, the Elgin Review did more than just 
one service. They are the town’s printing service and I helped 
with these printing tasks. I also managed the office during the 
editors’ absence and worked with customer service. This 
summer, I gained valuable experience and learned more 
about what it means to work at a small-town newspaper.”

Marie Meis, UNL



Nebraska 
Press 

Association

2020
Better
Newspaper
Print
Contest

Deadline: January 31, 2020Deadline: January 31, 2020



Class Divisions
Division E

Dailies
Division A

Weeklies Up to 859 Circ.
Division B

Weeklies 860-1,499 Circ.
Division C

Weeklies 1,500-2,499 Circ.
Division D

Weeklies 2,500 & Up Circ.
(according to 2019 

Directory & Rate Book)

Deadlines
Entries must be entered online no later 
than Midnight on January 31, 2020.

Contest Period
Calendar Year 2019.  All entries must have been

 originally published between 
January 1 and December 31, 2019.

Awards
Awards will be announced during the 

Nebraska Press Association Annual Convention, 
April 17-18, 2020

at the Cornhusker Marriott, Lincoln, NE

NOTICE
Entry Fee is $4.00 per entry. 

Entry fees must be paid by check.
Mail check to 

Nebraska Press Association 
845 “S” Street 

Lincoln, NE 68508



 
General Rules:
1. Entries accepted only from dues-paying members.Shoppers/TMC Products are not eligible.
2. Entries must be submitted to www.newspapercontest.com/nebraska by Midnight, Central 
time on Friday, January 31. Follow the onscreen instructions and register using your information. 
You will be asked for an “Association Code”, please enter NE2020. Please be sure to read all 
online rules for each category. If you need clarifi cation of the rules, contact Carolyn Bowman at 
800-369-2850 or by email at cb@nebpress.com. All entries must be submitted online, as speci-
fi ed. THERE WILL BE NO MAIL IN ENTRIES FOR 2020. 
3. Entries should be PDF fi les showing the full page tearsheet (publication name and date 
must be showing). DO NOT SUBMIT ONLY THE PHOTO OR AD, IT MUST BE A FULL PAGE 
TEARSHEET. Online entries should be clearly identifi ed by headline, topic, etc. 
4. Semi-weeklies are considered weeklies. Small dailies may be entered as weeklies in 
Division D.
5. Any class in a category that has less than 4 entries will be moved up to the next circulation 
class. First, second, and third place winners will be awarded in all categories having qualifi ed 
entries. 
6. All entries may be entered only once, regardless of publication or circulation category. 
(i.e., a feature story, advertisement, news photo or section  may have been published in 
multiple newspapers, but that story, ad, photo  or section cannot be entered in multiple 
contest categories or circulation divisions.) A COMMON SECTION WHICH APPEARS IN 
MORE THAN ONE NEWSPAPER SHOULD ONLY BE ENTERED IN THE LARGEST CLASS. 
NO TMC/SHOPPERS ALLOWED.
8. Individual staffers may win multiple awards in the same contest category, provided 
each entry is clearly marked with the staffer’s name. Entry must have been created by a 
regular member of the newspaper staff, though not necessarily a full-time member.
9. Cover letters are not to be included with entries unless called for by the contest cat-
egory or with prior approval from NPA staff. For online categories calling for cover letters, 
they should be saved as a pdf & entered with the entry. 

SPECIAL ALL-CLASS AWARDS:  
(Winners receive a bonus 20 
Sweepstakes points)
PHOTOS OF THE YEAR: NEWS, SPORTS AND FEATURE — SEE CATEGORIES 54, 55 & 
56. Only one winner statewide per category: News Photo, Sports Photo & Feature Photo. Enter 
your best photos and compete against the best photographs entered by weeklies & dailies in all 
circulation classes. Entries in the Photo of the Year categories may have also been entered in 
other photo categories for circulation class compettion.

EDITORIAL OF THE YEAR AWARD — SEE CATEGORY 57. Only one winner statewide. Enter 
your best editorial and compete against the best entries from weeklies & dailies in all circulation 
classes. Entries in the Editorial of the Year category may have also been entered in Category 33 
for circulation class competition.

ADVERTISEMENT OF THE YEAR AWARD – SEE CATEGORY 58. Only one winner statewide. 
Enter your best ad and compete against the best entries from weeklies and dailies in all circula-
tion classes. Entries in the Advertisement of the Year category may have also been entered in 
another Ad category for circulation class competition.



1. Use of Computer Graphics - 
Produced In House
Original news graphics, created in 
house.  Judges consider design, impact, 
clarity, relevance and quality of artwork. 
Maximum three entries per newspaper.
                                          
2. Building Circulation
Must be original promotional material, 
from your newspaper, focused on re-
taining readers and building circulation 
for either your print or digital product, 
or both. Cover letter can be included.
Maximum three entries per newspaper.
      
3. Reader Interaction/Contest 
Entry can consist of up to four print 
examples exhibiting opportunities for 
reader interaction or promoting a con-
test designed specifi cally to engage 
readers. Initiated by news, marketing, 
advertising, circulation or cooperative 
efforts. Judges shall consider potential 
for reader participation, originality of 
theme, copywriting,  attractiveness 
and creativity. Maximum one entry per 
newspaper.

4. Newspaper Organized or 4. Newspaper Organized or 
Sponsored EventSponsored Event
In an attached cover letter describe the In an attached cover letter describe the 
purpose of the event you organized or purpose of the event you organized or 
sponsored and how your involvement sponsored and how your involvement 
was vital to the success of the event. was vital to the success of the event. 
Events may be self-promotional for the Events may be self-promotional for the 
newspaper, community-centered, profi t-newspaper, community-centered, profi t-
generating or organized and sponsored generating or organized and sponsored 
for other reasons. Judges shall consider for other reasons. Judges shall consider 
the event originality and creativity and the event originality and creativity and 
benefi ts for participants, along with benefi ts for participants, along with 
the newspaper’s level of involvement the newspaper’s level of involvement 
and leadership. Entry shall consist of and leadership. Entry shall consist of 
the cover letter and no more than fi ve the cover letter and no more than fi ve 
examples that show the newspaper’s examples that show the newspaper’s 
role in creating, promoting and car-role in creating, promoting and car-
rying out the event. PDFs, JPGs and rying out the event. PDFs, JPGs and 
video formats accepted. One entry per video formats accepted. One entry per 
newspaper.newspaper.

AdvertisingAdvertising
(The following applies to all Adver-
tising Categories: NO NPAS HOUSE, 
AGENCY OR CLIENT PRODUCED 
ADS ALLOWED — ALL ADS MUST 
BE CREATED BY SUBMITTING 
NEWSPAPER)

5. Community Promotion 
Advertisement
A single ad or series of ads created by 
the newspaper promoting its community, 
a project in its community or a community 
event. List name responsible for content. 
Maximum three entries per newspaper.

6. Agricultural Advertisement
Best advertisement featuring an agri-
cultural theme. Advertisement must be 
created by newspaper entered. Judges 
will consider cleverness of headlines and 
text and the ability to captivate, entertain 
and attract readers and motivate them 
to respond. Judges shall also consider 
basic idea, layout, copy, typography and 
originality.  Must be produced in-house. 
Maximum three entries per newspaper.

7. Small Ad (Under 1/4 page or 
less than 3 x 10 1/2”)
May submit up to three entries per news-
paper. Judges will consider cleverness 
of headlines and text and the ability to 
captivate, entertain and attract readers 
and motivate them to respond. Judges 
shall also consider basic idea, layout, 
copy, typography and originality. Ad must 
be for a single advertiser. Maximum 
three entries per newspaper.

8. Signature Page
Best ad featuring any theme and con-
taining multiple advertisers. Judges will 
consider originality of theme, design 
and layout, makeup, visual appeal and 
overall continuity. Maximum three en-
tries per newspaper.

9. Classifi ed Section
The purpose of this category is to recog-
nize quality classifi ed advertising pages. 
Judges will consider overall attractive-
ness, ease in reading, clarity of classi-
fi ed headlines, organization, promotion 
of classifi ed advertising use, ease for 
readers to place and use classifi eds. 
Maximum one entry per newspaper. A 
COMMON SECTION WHICH APPEARS IN 
MORE THAN ONE NEWSPAPER SHOULD 
ONLY BE ENTERED IN THE LARGEST 
CLASS. NO TMC/SHOPPERS ALLOWED.

10. Advertising Campaign
Two or more ads constitute “campaign.” 
Campaign ads must be created by 
newspaper entered. List name of person 
responsible for content. Maximum three 
entries per newspaper.

Daily & Weekly
Contest Categories



11. Single Retail Advertising Idea 
- Color
No house ads.  Ad must be created by 
newspaper entered. Judges will consider 
cleverness of headlines and text and the 
ability to captivate, entertain and attract 
readers and motivate them to respond. 
Judges shall also consider basic idea, 
layout, copy, typography and originality. 
Maximum three entries per newspaper.

12. Single Retail Advertising Idea 
- Black and White
No house ads. Ad must be created by 
newspaper entered.  Judges will consider 
cleverness of headlines and text and the 
ability to captivate, entertain and attract 
readers and motivate them to respond. 
Judges shall also consider basic idea, 
layout, copy, typography and originality.  
Maximum three entries per newspaper.

13. Single Classifi ed Advertising 
Idea - Color (DAILIES ONLY)
No house ads.  Ad must be created by 
newspaper entered. Judges will consider 
cleverness of headlines and text and the 
ability to captivate, entertain and attract 
readers and motivate them to respond. 
Judges shall also consider basic idea, 
layout, copy, typography and originality. 
Maximum three entries per newspaper.

14. Single Classifi ed Advertising 
Idea - Black and White
No house ads. Ad must be created by 
newspaper entered.  Judges will consider 
cleverness of headlines and text and the 
ability to captivate, entertain and attract 
readers and motivate them to respond. 
Judges shall also consider basic idea, 
layout, copy, typography and originality.  
Maximum three entries per newspaper.

15. Creative Ad Writing
Each entry shall consist of three ex-
amples of creative ad writing in separate 
and unique advertisements. Judges will 
consider how the headlines and text 
complement artwork and other elements 
in the advertisements, and how the writing 
captures readers’ attention, entertains, 
inspires, and prompts reader action. 
Maximum three entries per newspaper.

SportsSports
16. Sports Action Photo
Pictures must have been taken by 
a regular member of the newspaper 
staff, though not necessarily a full-time 
member. List name of photographer. 
Maximum seven entries per newspaper. 
Entry must be full page pdf or jpg 
tearsheet.

17. Sports Feature Photo
Picture must have been taken by a 
regular member of the newspaper 
staff, though not necessarily a full-time 
member. List name of photographer. 
Maximum seven entries per newspaper.
Entry must be full page pdf or jpg 
tearsheet.

18. Sports Page
Select page or pages from one issue 
each of Fall, Winter, Spring and one of 
newspaper’s choice. This is one entry. 
Judges consider content, writing, head-
line suitability, layout, design and appeal. 
Maximum one entry per newspaper.

19. Sports Column
Submit any two columns per columnist. 
Columns must be regular features, 
original, written by a regular member of 
the staff. Judges consider the purpose 
of the column, local interest, selection 
of material, literary merit. List name of 
columnist. Maximum three entries per 
newspaper.

20. DO NOT ENTER
This category is being eliminated. It is 
now replaced with #21 & #22.

21. Sports Feature Writing
This category is for a single sports 
story where the focus is not on a spe-
cifi c game or contest (though specifi c 
contests may be mentioned and part of 
the story). For example, the story may 
feature a particular athlete or coach, a 
season overview, a state tournament 
run, a change in a team’s philosophy 
or strategy, etc. Maximum three entries 
per newspaper.

22. Sports Game Coverage
Enter a single story that covers a single 
athletic contest. The focus of the story 
should be on the game play. Maximum 
three entries per newspaper.



PhotographyPhotography
23. Photo Page
Pictures must have been taken by 
a regular member of the newspaper 
staff, though not necessarily a full-time 
member. Judges consider the theme, 
composition of individual photos, local 
interest, layout, reproduction, captions.  
A premium for originality.  Maximum 
seven entries per newspaper. Entry 
must be full page pdf or jpg tearsheet.

24. Feature Photography
Pictures must have been taken by 
a regular member of the newspaper 
staff, though not necessarily a full-time 
member. List name of photographer. 
Maximum seven entries per newspaper. 
Entry must be full page pdf or jpg 
tearsheet. 

25. News Photography
Pictures must have been taken by 
a regular member of the newspaper 
staff, though not necessarily a full-time 
member. List name of photographer. 
Maximum seven entries per newspaper. 
Entry must be full page pdf or jpg 
tearsheet. 

26. Breaking News Photography
Pictures must have been taken by 
a regular member of the newspaper 
staff, though not necessarily a full-time 
member. Breaking News is defi ned as 
a photo in which no advance planning 
is possible...tornadoes...accidents...
fi res...quick action items.  Maximum 
seven entries per newspaper. Entry 
must be full page pdf or jpg tearsheet. 

News/EditorialNews/Editorial
27W. Use of Color — News 
(WEEKLIES ONLY)
Judges consider originality, mechanical 
reproduction, compatibility with written 
matter, makeup. Maximum three entries 
per newspaper.

28. Personal Column

Submit any two columns per columnist. 
Each columnist limited to one entry. 
Columns must be regular features, 
original, written by a regular member of 
the staff. Judges consider the purpose 
of the column, local interest, selection 
of material, literary merit. List name of 
columnist. Entry shall consist of any two 
columns per columnist. Maximum seven 
entries per newspaper.

29. Breaking News
Breaking News is defi ned as an event 
or development in which no advance 
planning is possible...tornadoes...
accidents...fi res...quick-action items. 
Judges consider interest,  thoroughness, 
clarity of writing and impact of visual 
elements and presentation. Maximum 
three entries per newspaper.

30. Feature Series
The Feature Series must have appeared 
in two or more issues. Judges consider 
subject, interest and impact, layout 
and design, writing. (Don’t confuse 
with contest No. 31). Maximum three 
entries.

31. Single Feature Story
Judges consider subject, interest and 
impact, writing. (Don’t confuse with 
contest No. 30). List name of writer. 
Maximum of four feature entries per 
newspaper.

32. Entertainment Story
Previews, reviews and coverage of 
arts, crafts, theater, music, festivals, 
restaurants, fairs, etc. Judges shall 
consider reader interest, creativity and 
the total impact of writing, photography, 
layout and digital elements. Entry shall 
consist of the entrant’s reporting on a 
single subject or event from one publi-
cation. PDFs, JPGs and video formats 
accepted. Maximum three entries per 
newspaper.

33. In-depth Writing
An in-depth report on a serious subject, 
single or multiple elements or a series. 
Judges consider news peg, local rel-
evance, use of research, computer-aided 
research, multiple sources, enterprise 
on the part of the newspaper in pulling 
resources together to get the story, im-
pact on community, opportunity for the 
community to take action. Maximum two 
entries per newspaper.



34. Public Notice and Its 
Promotion
Submit any two examples of articles, 
editorials or ads which promote the 
concept of newspaper public notice as 
the best way to guarantee the public’s 
right to know. This is one entry. Maxi-
mum of one entry. THIS CATEGORY 
COUNTS DOUBLE POINTS FOR 
SWEEPSTAKES AWARD.

35. Editorial Page
Submit digital versions of three issues, 
one from the months of February, one 
from June, and the third to be a con-
secutive issue to one of the above. 
Judges consider power of original edito-
rial matter, layout, design, information, 
reader participation and local relevance. 
Maximum one entry per newspaper.

36. Editorial
Entry shall consist of three staff-originat-
ed editorials. This is one entry. Judges 
consider local interest in issues raised, 
suggested solutions and call to action. 
Judges also consider clearness of style, 
sound reasoning, power to infl uence pub-
lic opinion and literary merit. Maximum 
one entry per newspaper. 

37. News Writing
Judges consider the quality of writing....
its impact, clarity of sourcing, thorough-
ness and relevance. Entry consists of 
story dealing with general news cover-
age. One entry per topic, any number 
of staff members may contribute to the 
story. Maximum of three entries per 
newspaper.

38. Headline Writing
Submit one front page from date of your 
choice. Enter entire front page as entry. 
Judges consider the effectiveness of 
front page headlines in capturing reader 
interest and in accurately refl ecting the 
nature of stories. Maximum one entry 
per newspaper.

39. Front Page
Submit one front page from date of 
your choice. Enter entire front page 
as entry. Judges consider layout and 
design, writing, use of artwork, head-
lines, relevance, balance of local and 
non-local coverage. Maximum one entry 
per newspaper.

40. General Excellence
This is one of the top awards in the NPA 
Better Newspaper Contest, an overall 
evaluation of the newspaper. Submit 
digital versions of three issues, one from 
March, one from September and the third 
to be a consecutive issue to one of the 
above. Judges consider news, content, 
quality of writing, headlines, page de-
sign, photos and captions, graphics and 
art elements, editorial page, front page, 
lifestyle pages, sports pages, reproduc-
tion, advertising design and content, 
treatment of public notices. Maximum 
one entry per newspaper. PUT ALL 
FILES IN ONE PDF FILE.

41. Lifestyles (Dailies Only)
Select page or pages from any three is-
sues. This is one entry. Judges consider 
layout, design, content, writing and local 
impact. Maximum one entry per newspa-
per. PUT ALL FILES IN ONE PDF FILE.

42. Special Single Section 
Each entry consists of one section on a 
single date of publication per newspaper, 
each must be accompanied by cover 
letter explaining the special nature of 
the section or edition. Judges consider 
best idea, editorial content, photo and 
art content, layout, impact on commu-
nity. No NPAS sponsored sections, i.e. 
Beef Tab. Maximum three entries per 
newspaper. “By Staff” byline accept-
able on this category. A COMMON SEC-
TION WHICH APPEARS IN MORE THAN 
ONE NEWSPAPER SHOULD ONLY BE 
ENTERED IN THE LARGEST CLASS. NO 
TMC/SHOPPERS ALLOWED. PUT ALL 
FILES IN ONE PDF FILE.

43. Special Section 
(Multiple Publication Days)
Each entry consists of section on mul-
tiple dates of publication per newspaper, 
each must be accompanied by cover 
letter explaining the special nature of 
the section or edition. Judges consider 
best idea, editorial content, photo and 
art content, layout, impact on commu-
nity. No NPAS sponsored sections, i.e. 
Beef Tab. Maximum three entries per 
newspaper. “By Staff” byline accept-
able on this category. A COMMON SEC-
TION WHICH APPEARS IN MORE THAN 
ONE NEWSPAPER SHOULD ONLY BE 
ENTERED IN THE LARGEST CLASS. NO 
TMC/SHOPPERS ALLOWED. PUT ALL 
FILES IN ONE PDF FILE.



44. Youth Coverage
Submit three examples of coverage of 
young people (full-page tearsheets of 
youth pages, opinions, in-depth series 
about issues facing young people, ad-
vertisements, special sections, etc.) with 
subject matter clearly outlined.  Must in-
clude cover letter. This will be one entry.  
Judges will consider local interest, rel-
evance, impact and ingenuity.  Maximum 
one entry per newspaper. PUT ALL FILES 
IN ONE PDF FILE.

45. Specialty/Lifestyles Sec-
tions
Submit tearsheets from regular editions 
of up to three examples of specialty/
lifestyle sections geared to a specifi c 
audience, or three examples geared to 
a variety of audiences: youth, business, 
agriculture, seniors, etc. Judges consider 
page design, impact, relevance of content. 
Maximum one entry per newspaper. PUT 
ALL FILES IN ONE PDF FILE.

Leadership Awards 
(Winners receive a bonus 20 Sweep-
stakes points)

46. FREEDOM OF INFORMATION 
AWARD (All Classes Together) 
Only one winner. Submit news articles, edi-
torials, house ads and other materials dem-
onstrating your newspaper’s commitment to 
combating government secrecy and ensuring 
the public’s right to know. Entry can include 
cover letter from entrant and supporting let-
ters from the community. PUT ALL FILES 
IN ONE PDF FILE.

47. BEST NIE PROGRAM   
One entry per newspaper accompanied by 
cover letter explaining how your publica-
tion promotes Newspapers in Education.  
Samples can include full-page tearsheets 
of promotional advertisements, specialty 
pages or sections aimed at student read-
ers, copies of fl iers or letters sent to teach-
ers, etc.  Subject matter should be clearly 
outlined.  Judges will consider ingenuity 
and impact of promotional materials and 
ads, and results of efforts.  Maximum one 
entry per newspaper. PUT ALL FILES IN 
ONE PDF FILE.

(See Categories 48 thru 53 in the Digital 
Contest Rules)

Special All-Class 
Awards
(Winners receive a bonus 20 Sweep-
stakes points)

54. News Photo of the Year
Newspapers may enter one photo 
in this category, which will compete 
against all weeklies and dailies in 
all circulation classes. Submit entry 
online as per other photo category 
instructions. Entry must be a full-
page PDF or JPG tearsheet. Entries 
for this category may have also been 
entered in Photo Categories 25 or 
26, although an entry in this Category 
(54) will be considered a separate 
entry. Maximum one entry per 
newspaper.

55. Sports Photo of the Year
Newspapers may enter one photo 
in this category, which will compete 
against all weeklies and dailies in 
all circulation classes. Submit entry 
online as per other photo category 
instructions. Entry must be a full-
page PDF or JPG tearsheet. Entries 
for this category may have also been 
entered in Photo Categories 16 or 
17, although an entry in this Category 
(55) will be considered a separate 
entry. Maximum one entry per 
newspaper.

56. Feature Photo of the Year
Newspapers may enter one photo 
in this category, which will compete 
against all weeklies and dailies in 
all circulation classes. Submit entry 
online as per other photo category 
instructions. Entry must be a full-page 
PDF or JPG tearsheet. Entries for 
this category may have also been en-
tered in Photo Category 24, although 
an entry in this Category (56) will be 
considered a separate entry. Maxi-
mum one entry per newspaper.



57. Editorial of the Year
Newspapers may submit one entry 
in this category consisting of a 
single editorial, which will compete 
against all weeklies and dailies in 
all circulation classes. Submit en-
try online. Entries for this category 
may have also been entered in 
Editorial Category 36, although an 
entry in this Category (57) will be 
considered a separate entry. Maxi-
mum one entry per newspaper.

58. Advertisement of the Year
Newspapers may submit one entry 
in this category consisting of a sin-
gle ad, which will compete against 
all weeklies and dailies in all circu-
lation classes. Submit entry online. 
Entries for this category may have 
also been entered in Advertising 
Categories 5, 6, 7, 11, 12, 13, 14 
or 15, although an entry in this 
Category (58) will be considered 
a separate entry. Maximum one 
entry per newspaper.

Sweepstakes 
Awards
Weekly Class Award
All weekly newspapers entered are 
automatically eligible. The award will 
be presented to the newspaper in 
each class of A, B, C and D that ac-
cumulates the most points in its class 
based on the formula given below. 

Weekly Sweepstakes Award
All weekly newspapers entered are 
automatically eligible. This is the most 
prestigious award in the weekly competi-
tion. The award will be presented to the 
newspaper that accumulates the most 
points based on the formula given below.

Daily Sweepstakes Award
All daily newspapers entered are au-
tomatically eligible. This is the most 
prestigious award in the daily competi-
tion. The award will be presented to the 
newspaper that accumulates the most 
points based on the following formula:

Each fi rst place award…10 points*
Each second place award…8 points*
Each third place award…6 points*
*Double points for General Excellence 
& Public Notice categories
Twenty Sweepstakes points will also 
be awarded for Freedom of Information, 
Best NIE Program & Special All-Class 
Awards: News Photo of the Year; Sports 
Photo of the Year; Feature Photo of the 
Year; Editorial of the Year; and, Adver-
tisement of the Year.



Nebraska 
Press 

Association

2020
Better
Newspaper     
Digital
Contest

Deadline: January 31, 2020Deadline: January 31, 2020



Class Divisions
Division E

Dailies
Division A

Weeklies Up to 859 Circ.
Division B

Weeklies 860-1,499 Circ.
Division C

Weeklies 1,500-2,499 Circ.
Division D

Weeklies 2,500 & Up Circ.
(according to 2019 

Directory & Rate Book)

Deadlines
Entries must be entered online no later 
than Midnight on January 31, 2020.

Contest Period
Calendar Year 2019.  All entries must have been

 originally published between 
January 1 and December 31, 2019.

Awards
Awards will be announced during the 

Nebraska Press Association Annual Convention, 
April17-18, 2020

at the Cornhusker Marriott, Lincoln, NE

NOTICE
Entry Fee is $4.00 per entry. 

Entry fees must be paid by check.
Mail check to 

Nebraska Press Association 
845 “S” Street 

Lincoln, NE 68508



 General Rules:
1. Entries accepted only from dues-paying members.

2. Entries must be submitted to www.newspapercontest.com/nebraska or 
postmarked by Midnight. Central time on Friday, January 31. Follow the 
onscreen instructions and register using your information. You will be asked 
for an “Association Code”, please enter NE2020. Please be sure to read all 
online rules for each category. If you need clarifi cation of the rules, contact 
Carolyn Bowman at 800-369-2850 or by email at cb@nebpress.com. Entries 
must be submitted online, as specifi ed. 

3. Semi-weeklies are considered weeklies. Small dailies may be entered 
as weeklies in Division D.

4. Any class in a category that has less than 4 entries will be moved up to the 
next circulation class. First, second, and third place winners will be awarded 
in all categories having qualifi ed entries. 

5. All entries may be entered only once, regardless of publication or 
circulation category. 

6. Individual staffers may win multiple awards in the same contest cat-
egory, provided each entry is clearly marked with the staffer’s name. 
Entry must have been created by a regular member of the newspaper 
staff, though not necessarily a full-time member.

7. Cover letters are not to be included with entries unless called for by 
the contest category or with prior approval from NPA staff. For online 
categories calling for cover letters, they should be saved as a pdf & 
entered with the entry. 



DigitalDigital
48. Web Sites
To enter include the address of Web 
Site and name(s) of staff responsible 
for site. Criteria includes usefulness 
to readers, effectiveness of advertis-
ing, quality and quantity of community 
content, ease of navigation, inclusion 
of special features such as links, in-
teraction, etc., and cross-promotion of 
newspaper and Web Site. Maximum 
one entry per newspaper.

49. Online Video
Breaking news, sports, features, special 
interest, advertising and other styles of 
video are eligible. Judges shall consider 
quality of visual storytelling, graphics, 
sound, special effects and quality of 
script, camerawork, and editing. Pre-
mium for uniqueness and viewer impact. 
Newspaper must keep link active to 
entry on their respective website until 
judging is complete. Maximum three 
entries per newspaper.

50. Online Coverage of 
Breaking News
Entry consists of permanent link to digital 
content of the breaking news cover-
age along with cover letter explaining 
the depth and breadth of the coverage 
and containing statistical data on traffi c 
growth, social media/video views, etc. 
during the event. Judges will consider 
the newspaper’s use of multi-media to 
break a spot news story and develop 
the coverage as the news event unfolds. 
Maximum three entries per newspaper.

51. Best Use of Social Media
This category recognizes newspapers 
that have utilized social media in an 
innovative way to expand coverage 
beyond traditional print. Entry shall 
consist of a cover letter of 300 words 
or less describing a single news event 
in which your newspaper creatively 
used social media to inform and inter-
act with readers. Entry should include 
up to three examples (screen shots of 
Facebook posts, tweets, etc.). Judges 
will consider the entry’s impact on the 
audience, clarity of the message and 
creativity. Maximum three entries per 
newspaper.

52. Best Digital Ad Idea
Any ad – animated or static – appear-
ing on website or mobile site. Ad must 
have been created locally by newspaper 
entering it in the contest. Entry consists 
of permanent link to digital content. 
Maximum three entries per newspaper.

53. Best Sports Video
Capturing magic on the gridiron or 
inside gymnasium, moments caught 
on video capture clicks and views on 
newspaper websites. Submit your best 
sports video. Videos will be judged based 
on the uniqueness of the subject mat-
ter, how the video was packaged and 
the impact of the moment captured. 
Maximum two entries per newspapaper.

Digital 
Sweepstakes 
Awards
Weekly Class Award
All weekly newspapers entered are 
automatically eligible. The award will 
be presented to the newspaper in 
each class of A, B, C and D that ac-
cumulates the most points in its class 
based on the formula given below. 

Weekly Sweepstakes Award
All weekly newspapers entered are 
automatically eligible. This is the most 
prestigious award in the weekly digital 
competition. The award will be presented 
to the newspaper that accumulates the 
most points based on the formula given 
below.

Daily Sweepstakes Award
All daily newspapers entered are au-
tomatically eligible. The award will be 
presented to the newspaper that accu-
mulates the most points based on the 
following formula:

Each fi rst place award…10 points*
Each second place award…8 points*
Each third place award…6 points*



POSSIBLE	DISQUALIFICATIONS	WHEN	ENTERING	CONTEST:	

1. TMC/Shoppers	cannot	be	entered	in	contest.	Only	dues	paying	member	
newspapers.	

2. Entries	must	be	pdf	files	showing	full	page	tearsheet	with	publication	
name	&	date.	Do	not	submit	only	the	photo	or	ad,	it	must	be	a	full	page	
tearsheet.	

3. Entries	may	be	entered	only	once,	cannot	be	entered	by	multiple	
newspapers	in	different	circulation	classes,	or	entered	in	multiple	
categories.	Only	exception	would	be	in	the	Special	Awards	Categories.	

4. Cover	letters	cannot	be	included	with	entries	unless	called	for	in	that	
category.	Also,	if	a	cover	letter	is	called	for,	but	not	included,	that	entry	
may	be	disqualified.	

5. Pay	attention	to	whether	a	category	is	for	black	&	white	or	color.	If	you	
enter	a	color	entry	in	a	black	&	white	category,	it	will	be	disqualified.	

6. Pay	attention	to	how	many	tearsheets/examples	a	category	calls	for.	
Some	papers	are	only	sending	one	or	two	when	the	category	calls	for	
three	examples.	

7. When	a	category	calls	for	three	examples,	enter	the	three	as	one	entry.	Do	
not	send	as	three	separate	entries.	

8. A	common	section	that	appears	in	multiple	newspapers	should	be	
entered	in	the	largest	Class.	It	cannot	be	entered	for	each	newspaper.	

9. Pay	attention	to	what	category	you	are	entering.	Make	sure	that	your	
entry	is	really	for	that	category.	



Call for nominations: 2020 Nebraska Press Association Awards 
 

Outstanding Young Nebraska Journalist Award 
The Outstanding Young Nebraska Journalist Award was created and funded in 2001 by 
Zean and Marilyn Carney. Zean is a past president of the Nebraska Press Association, 
Nebraska Journalism Hall of Fame inductee, Master Editor-Publisher recipient, and is the 
retired publisher of the Wahoo Newspaper, Waverly News, Ashland Gazette and David City 
Banner-Press.  
 
The annual award – administered by the NPA and Nebraska Press Advertising Service -- 
was established to recognize the outstanding work of the state’s young journalism talent.  
 
One winner and one runner-up from all Nebraska weekly and daily entries will be 

recognized. Winner receives a plaque and a $500 cash stipend. Runner Up receives a 
plaque.   

 
Competition is open to all weekly and daily newspaper journalists, including reporters, 

photographers, graphic designers, production and advertising professionals, working full 
time for any legal Nebraska newspaper.  

 
Nominees must be under the age of 30, as of December 31 of each competition year. Past 

winners are not eligible to enter again. 
 
A panel of judges, appointed by the NPA/NPAS executive director, will consider each 

nominee’s professionalism, creativity, career goals, impact on their community, and 
overall journalistic excellence. 

 
Deadline to submit Outstanding Young Journalist nominations is February 21, 2020. 
Young Journalist Awards will be presented at the Saturday, April 18, Awards 

Luncheon as part of the 2020 NPA Convention, April 17-18, at the Cornhusker Marriott 
Hotel in Lincoln, NE.          

 
Leadership Nebraska (Harpst) Award 

The Leadership Nebraska Award was created and funded by the Harpst Family to recognize 
a Nebraska Press Association newspaper or publisher (or executive of such paper) that best 
illustrates efforts in promoting leadership within their community such as news articles 
about youth groups that foster leadership, community leadership organizations and their 
participants, or information about alumni of leadership groups and success stories as these 
individuals go on to actual community leadership posts.  
 
This award is to recognize leadership and leadership potential, not service or mere 
participation in an activity or event. The award donors “believe it is important to develop 
leaders in Nebraska at all levels” and this is consistent with leadership programs that are 
active in many Nebraska communities, and is a further incentive for our newspapers to 
promote and develop future leaders. 
 
Deadline to submit Leadership Nebraska nominations is February 21, 2020. 
 Leadership Nebraska Award will be presented at the Saturday, April 18, Awards    
Luncheon as part of the 2020 NPA Convention at the Cornhusker Marriott Hotel in Lincoln.  



	
Golden Pica Pole Award	

If you know someone who has worked in the Nebraska newspaper business for 50 years or 
more, they are eligible to receive the Golden Pica Pole Award.   
 
Deadline to submit Golden Pica Pole nominations is February 21, 2020. 
 
Pica Pole Awards will be presented at the Saturday, April 18 Awards Luncheon as part 

of the 2020 NPA Convention, April 17-18, at the Cornhusker Marriott Hotel in Lincoln. 
	
	

Nebraska Journalism Hall of Fame 
The Hall of Fame was started in 1973 by Jack Lowe, retired longtime editor and copublisher 
of the Sidney Telegraph. The Hall of Fame honors persons who have distinguished 
themselves in printed journalism. It was one of the projects of the Jack Lowe Community 
Journalism Fund at the University of Nebraska College of Journalism and Mass 
Communications. Since the Journalism Hall of Fame started, over 100 individuals have 
been inducted.  
 
Nomination rules: 

• Persons living or dead may be nominated. 
• Nominees should have made a significant contribution to print, their communities, 

state and/or nation. 
• Nominees may come from any facet of the newspaper business, such as news, 

business, management, photography or any combinations. 
• Nominees must have spent a significant percentage of their newspaper careers in 

Nebraska. 
• Deadline to submit Journalism Hall of Fame nominations is March 16, 2020.  
• Mail or email nominations and accompanying documents to: Susan Watson, 

Nebraska Press Association, 845 “S” Street, Lincoln, NE 68508, or  email to: 
nebpress@nebpress.com.  

• Hall of Fame inductees will be announced in early May, 2020, and honored at a 
banquet in late October.     

 
	
	

NOTE: There will be no Master Editor-Publisher award in 2020.  
This award is usually announced at the NPA Convention Friday evening banquet, 
followed by a reception (hosted by Master Editor-Publisher’s family) in their 
honor. 
 
This year, the Friday, April 17, banquet at the Cornhusker Hotel in Lincoln will 
honor Allen Beermann, who is retiring in early 2020 after serving 25 years as 
NPA’s Executive Director.  
 
 

Friday, April 17 banquet details to come.  Save the date! 



OUTSTANDING YOUNG NEBRASKA  
JOURNALIST AWARD    

NEBRASKA PRESS ASSOCIATION 

PURPOSE OF THE AWARD
The OUTSTANDING YOUNG NEBRASKA JOURNALIST 
AWARD was created and funded in 2001 by Zean and 
Marilyn Carney. Zean is a past president of the Nebraska Press 
Association, Nebraska Journalism Hall of Fame inductee, Master 
Editor-Publisher recipient, and is the retired publisher of the 
Wahoo Newspaper, Waverly News, Ashland Gazette and David 
City Banner-Press. 

The annual award -- administered by the Nebraska Press 
Association and the Nebraska Press Advertising Service/
OnePress -- was established to recognize the outstanding work of 
the state’s young journalism talent. The winner receives a plaque 
and a $500 cash stipend; the runner-up receives a plaque. 

The competition is open to all weekly and daily newspaper 
journalists, including reporters, photographers, graphic designers, 
production and advertising professionals, working full time for 
any legal Nebraska newspaper. 

One winner and runner-up from all weekly and daily entries 
will be recognized at the NPA Convention’s Saturday Awards 
Luncheon on April 18, 2020, at the Cornhusker Marriott in 
Lincoln, NE.

The nominee must be under the age of 30, as of December 31 of 
each competition year. Past winners are not eligible to enter 
again.

A panel of judges, appointed by the NPA/NPAS executive 
director, will consider each nominee’s professionalism, creativity, 
career goals, impact on their community, and overall journalistic 
excellence.

NOMINATION GUIDELINES
1.  The young journalist, or his or her editor or publisher, may 
submit entry nominations. The nominating newspaper, publisher 
or executives must be members of the Nebraska Press Association.

2.  Nominees must submit six examples of their work product 
(published within the previous 2 years) along with a statement 
from their editor or publisher, as well as a statement from a person 
of the nominee’s choice attesting to his or her qualifications.

3.   Each entry must include a statement of no fewer than 150 
words, written by the nominee, telling of his or her journalistic 
goals. This statement must be included with all other entry 
materials. The nominee must also submit a photo copy of their 
Nebraska driver’s license.

4.  All entries should be sent in a 9x12 envelope to the NPA 
office in Lincoln (address below). The envelope should be clearly 
labeled “Outstanding Young Nebraska Journalist Award.”

5.  If entry materials must be returned after the competition, 
special arrangements should be made with the NPA office staff. 
Contest materials, with the permission of nominees, may be used 
for education or instructional purposes by NPA/NPAS.

6.  Winners will give permission to NPA to have their work 
published in the contest online or print publications produced 
for conventions or shown during any photo galleries, videos or 
presentations.

7.  The deadline for nomination submissions is February 21, 
2020.

8.  Information, instructions, guidelines and inquiries will be 
available from the NPA/OnePress office located at 845 “S” St., 
Lincoln NE 68508. You can also contact them directly at 800-369-
2850, or 402-476-2851. The email address is nebpress@nebpress.
com. 

Nomination submissions must be received 
at the NPA office by February 21, 2020!



Name of nominee: _______________________________ Phone: ___________________

Current Mailing address of nominee: ___________________________
    
      ___________________________

Number of years employed in newspaper business: _________________

 Locations Worked:    No. of Years:

Is the nominee presently employed? Yes _____ No _____

If yes, where presently employed? ______________________________

Present job title: _______________________________________________

Nomination submitted by: ____________________________________

         Title: ____________________________________

       Newspaper: ____________________________________

Date: _______________

Return this form no later than February 21, 2020 to:

Nebraska Press Association
Attn: Susan Watson

845 “S” Street, Lincoln, NE 68508-1226
(402)476-2851, NE: (800)369-2850, FAX: (402)476-2942

e-mail:  nebpress@nebpress.com

2020

Nebraska Press Association
Golden Pica Pole Award

(50 or more years service to Nebraska newspapers)

Nomination Form



AWARD PROMOTES LEADERSHIP: With the recommendation 
of past presidents and the approval of the board of directors, the Ne-
braska Press Association has instituted an award for the newspaper, 
publisher or executive that best promotes, recognizes or fosters leader-
ship in the community, region or state.  Nominees must be members 
of the Nebraska Press Association.  The award is given annually at an 
appropriate function at the Annual NPA Convention in April.

THE LEADERSHIP NEBRASKA AWARD was conceived by Don 
Harpst Jr. in loving memory of his father Don Harpst Sr., and was 
funded by a major gift from the Harpst Family. The award does in-
clude an appropriate plaque and a cash award.

This award does not interfere with or compete with the Better Newspa-
per Contest which is based on journalistic excellence.  

Deadline for submission of nominees must be received by the NPA 
office by February 21, 2020.  

A panel of five past presidents appointed by the current President will 
serve as the judges for this award each year. 

THE LEADERSHIP NEBRASKA AWARD
Recognizing the Nebraska Newspaper or Publisher that best promotes 
LEADERSHIP within their community, region, or state

PURPOSE OF THE AWARD
THE LEADERSHIP NEBRASKA Award was created and funded by 
the Harpst Family to recognize a Nebraska Press Association news-
paper or publisher (or executive of such paper) that best illustrates 
efforts in promoting leadership within their community such as news 
articles about youth groups that foster leadership, community leader-
ship organizations and their participants, or information about alumni 
of leadership groups and success stories as these individuals go on to 
actual community leadership posts.  The Harpst Family wishes “that 
this award be given to the best newspaper coverage for future and 
present community leaders”.

AWARD CRITERIA
The criteria for this award is flexible to accommodate a wide range of 
journalistic endeavors that promote, recognize or foster leadership or 
leadership opportunities within a community, region or even the state, 
including (but not limited to) the following:

*photo essay    
*editorial or series of editorials
*news articles    
*feature story or stories
*promotional activities  
*reward and award programs, and/or recognition events

This award is to recognize leadership and leadership potential, not ser-
vice or mere participation in an activity or event.  The award donors 
“believe it is important to develop leaders in Nebraska at all levels”.

NOMINATION GUIDELINES
1. Nominee newspapers, publishers or executives must be mem-
bers of the Nebraska Press Association.
2. Nominations should be made in writing and should include 
biographical information, along with any appropriate supporting 
documents explaining the reasons the nominee should receive the 
award.  Letters and exhibits supporting the nominee are welcome.
3. No limitations are placed on the length of such information 
submitted, but conciseness and clarity are suggested, even encour-
aged.
4. Artistic qualities of the nomination submissions (such as the use 
of graphics, photographs, etc.) will not be considered in the selec-
tion of the award recipient.
5. Any Nebraska Press Association member can submit a nomina-
tion.
6. Award nominations can carry over for two years, after which a 
new nomination must be submitted, if the nominee does not win in 
the first year of nomination.
7.  No entry fee shall be required.

JUDGES
Nominations will be evaluated by The Leadership Nebraska Award 
Committee.  This committee shall have a membership of five active 
Nebraska Press Association Past Presidents.  Should a member of the 
Award Committee be nominated for the award, he/she will be eligible 
for the nomination and award, but be disqualified from serving on the 
committee, and a replacement will be appointed by the President or 
Vice President.

AWARD PRESENTATION
This Leadership Nebraska Award is given by the Harpst Family in lov-
ing memory of Don Harpst, Sr.  His biography here follows:

The first thing Don Harpst Sr. did when he bought “The Indianola 
Reporter” in 1940, was to organize the Rotary Club.  From there lead-
ership developed among its members.  Since then and subsequent 
years community leadership was visible in other newspapers that he 
purchased in Cambridge, Wilsonville, Eustis and Curtis.  Harpst lost 
his father at the age of 10 and his mother moved the family from Ohio 
to Southern Texas where she bought a weekly newspaper in LaFeria.  
Don learned the trade and bought his first newspaper on a “note and a 
prayer”!  He became active in the Nebraska Press Association in 1957 
and served as President in 1965.  Don Harpst Sr. died in 1984 and is 
buried in Cambridge.

Submission of nominees must be received 
in the NPA office by February 21, 2020.

THE LEADERSHIP NEBRASKA AWARD
Nebraska Press Association



It is time to nominate distinguished journalists 
for our Hall of Fame. This is a most appropriate 
way to honor those who have honored us by their 
contributions to our profession and to our state and 
nation.

Please enter the name(s) of one or more persons 
you believe deserve this honor. Here are the rules:

1.  Persons living or dead may be nominated.

2. Nominees should have made a significant 
contribution to print, their communities and/or their 
state and nation.

3.  Nominees may come from any facet of the 
newspaper business, such as news, business, 
management, photography or any combinations.

4.  Nominees must have spent a significant 
percentage of their newspaper careers in Nebraska.

Other considerations of importance:
•	 Winners of the Master Editor-Publisher Award 

are not automatically nominated.
•	 Nominees not selected this year will 

automatically be eligible for consideration the 
following year, but no longer than that.

•	 Nominations may come from persons not 
affiliated	with	NPA.

•	 Additions to the Hall of Fame may or may not 
be an annual event and there is no established 
maximum or minimum number for admission 
at one time.

Nominations must include a completed form (see 
reverse), a detailed biography of the nominee and 
other appropriate documentation.

The selection committee will consist of the 
president of Nebraska Press Association who shall 
be chairman, the vice president, and the immediate 
past president of the association, the Dean of the 
University of Nebraska Journalism College, and 

What is the Hall of Fame?
The Hall of Fame was started in 1973 by Jack Lowe, retired longtime editor and co-publisher of the Sidney 

Telegraph. The Hall of Fame will honor persons who have distinguished themselves in printed journalism. It 
was one of the projects of the Jack Lowe Community Journalism Fund at the University of Nebraska College of 
Journalism and Mass Communications.  Since the Hall of Fame started, over 100 journalists have been inducted. 

one other representative of the Journalism College 
selected by the Dean. In the event a member of the 
committee cannot serve, the NPA president shall 
appoint a replacement for that year.

Previous inductees include:  Norris Alfred, Tom 
Allan, Harold Andersen, Bess Furman Armstrong, 
Allen J. Beermann, Charlyne Radke Berens, Dr. A. L. 
Bixby, Keith Blackledge, Bob Bogue, Shirley Brown 
Bogue,  Stuart “Stu” Bohacek, Mentor Brown, William 
Jennings Bryan, Don Bryant, Glenn A. Buck, August F. 
Buechler, Earle "Buddy" Bunker, Zean Carney, Willa 
Cather, Neale Copple, W.F. Cramb, Walter Christenson, 
J. Alan Cramer, Lyle Denniston, Viola Herms Drath, 
Frank O. Edgecombe, John Edgecombe, Sr., Tyler 
Edgecombe, Reva Evans, Leslie Dale Falter, Richard 
“Dick” Fleming, Ronald “Butch” Furse, Ronald R. Furse, 
Dewaine Gahan, Art C. Gardner, Charles H. Gere, Ted 
M. Gill, John Gottschalk, Clarence “Clancy” Hebda, 
Gilbert M. Hitchcock, Sharron Hollen, Edgar Howard, G. 
Woodson “Woody” Howe, Theodore “Ted” Huettmann, 
Gene Huse, Jerry Huse, Burt James, Loral Johnson, 
Will Owen Jones, Gene Kemper, Larry King, James E. 
Lawrence, Dick Lindberg, Jack Lowe, Les Mann, Earl 
M. Marvin, John Alexander MacMurphy, Walt Mason, 
Gregg McBride, Sterling H. McCaw, William McCleery, 
Alan Cunningham McIntosh, Henry Mead, Dr. George 
L. Miller, Charles Mohr, Gene Morris, J. Sterling 
Morton, Maxine Moul, John G. Neihardt, Harvey E. 
Newbranch, Will Norton, Jr., William C. “Bill” Nuckolls, 
J.P.	O’Furey,	Reed	O'Hanlon,	Jr.,	Barney	Oldfield,		Mary	
Blythe Packwood, Bud Pagel, Ruth Best Pagel, Robert J. 
Pinkerton, Jack Pollock, Emerson R. Purcell, Jim Raglin, 
Emil W. Reutzel, Jr., Kenneth Hilton Rhoades, Eugene 
Robb, Fred W. Rose, Kathleen Rutledge, Gilbert Savery, 
James C. Seacrest, Joe R. Seacrest, Fred Seaton, Charles 
Sumner "Cy" Sherman, Joe Starita, Carroll "Cal" Stewart, 
Allen D. Strunk, Harry D. Strunk, John Hyde Sweet, Jack 
Tarr, Dean Terrill, Jack Thompson, Henry Trysla, Paul 
F. Wagner, Matt Waite, Lester A. Walker, Kent Warneke, 
Lee Warneke, Alton “Mook” Wilhelms, Eileen Wirth, H. 
J. Wisner and Asa B. Wood.

Nebraska Journalism Hall of Fame
Deadline for nominations is March 16, 2020.



DATE:_____________________

YOUR NAME:____________________________

YOUR NEWSPAPER:_____________________________

NAME OF NOMINEE:_________________________________________________________________

NEWSPAPER:________________________________________________________________________  

NOMINEE’S ADDRESS:_______________________________________________________________

CONTACT OR NEXT OF KIN FOR POSTHUMOUS NOMINATION:__________________________

NOMINEE OR CONTACT TELEPHONE:_________________________________________________

Biography of your nominee. (Please include all required data on the individual nominated and follow the 
enclosed rules.)

NEBRASKA JOURNALISM HALL OF FAME NOMINATION

Nominations must be received by March 16, 2020.
(Hall of Fame inductees will be announced in early May, 

and honored at a banquet in October in Lincoln, NE.)

2020
Send nominations to:

Susan Watson, Nebraska Press 
Association, 845 “S”  St., Lincoln, 

NE  68508



2020 
Omaha World-Herald

Community Service
Award

Deadline:
Entries must be postmarked by March 
6, 2020.

Mail entries to: 
Nebraska Press Association
845 “S” Street
Lincoln, NE 68508

Classes:
Class A: Up to 859 circulation
Class B: 860-1,499
Class C: 1,500-2,499
Class D: 2,500 and up
Daily: All circulations

Prizes: 
One winner may be named in each of 
the five circulation categories. Each 
class winner will receive a crystal award.

What to Enter:
On a one-page cover letter, explain 
what your newspaper has done to 
promote community service over the 
past year. Each entry should include 
up to ten copies of examples from 
your paper containing photos, stories, 
editorials, etc. that demonstrate your 
newspaper’s commitment to community 
service. A letter of recommendation from 
outside source is optional. Cover letter 
and examples should fit in a 1-inch X 
11½-inch three-ring binder. No large 
scrapbooks allowed.

Contest Theme:
Judges will consider cover letter 
and examples as evidence of your 
newspaper ’s community service. 
Premiums will be assigned to initiative, 
enterprise, originality and effectiveness.
 
Awards Presentation:
Award ceremony will take place at 
Friday night banquet of NPA convention. 
Winning entries will be showcased at 
Saturday convention.

2020
Omaha World-Herald 
Service to Agriculture

Award

Deadline:
Entries must be postmarked by 
March 6, 2020.

Mail entries to: 
Nebraska Press Association
845 “S” Street
Lincoln, NE 68508

Classes:
Class A: Up to 859 circulation
Class B: 860-1,499
Class C: 1,500-2,499
Class D: 2,500 and up
Daily: All circulations
 
Prizes: 
One winner may be named in each of 
the five circulation categories. Each 
class winner will receive a crystal award.
 What to Enter: 
On a one-page cover letter, explain 
what your newspaper has done to 
promote service to agriculture over the 
past year. Each entry should include 
up to ten copies of examples from 
your paper containing photos, stories, 
editorials, etc. that demonstrate your 
newspaper’s commitment to service to 
agriculture. A letter of recommendation 
from outside source is optional. Cover 
letter and examples should fit in a 1-inch 
X 11½-inch three-ring binder. No large 
scrapbooks allowed.
 
Contest Theme: 
Judges will consider cover letter 
and examples as evidence of your 
newspaper’s service to agriculture. 
Premiums will be assigned to initiative, 
enterprise, originality and effectiveness.
 
Awards Presentation: 
Award ceremony will take place at 
Friday night banquet of NPA convention. 
Winning entries will be showcased at 
Saturday convention.
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