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Bulletin
Upcoming Events:

Upcoming Webinars:
Thurs., Nov. 18, 1:00 pm CT 
Reviving Newspapers in 

Digital News Deserts
Presenter: Matt Larson, 

President/CEO of 
Our-Hometown.com

Matt will present the steps needed 
to forge & maintain digital channels 

to the major Internet platforms, 
where the newspaper’s audience has 

already assembled. Learn how to:
** Help Google index your site

** Get headlines to appear in Google News
** Direct traffic from Facebook to your website
** Keep readers engaged on the website longer 

Thurs., Dec. 9, 1:00 pm CT 
7 Ways to Get 25% More 
From Every Advertiser:
COMPARE, CONTRACT, 

CLOSE!
Presenter: Ryan Dohrn

This is an advanced selling workshop 
that has received a five-star rating 
from more than 1,000 salespeople.

CONTACT INFO:
   Telephone: 800-369-2850 or 

402-476-2851
   FAX: 402-476-2942 

  E-mail: nebpress@nebpress.com
Web Site:  http://www.nebpress.com
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These webinars are 
FREE to NPA Members

(see page 4 for details)
Register at:

www.onlinemediacampus.com

SAVE THE DATES!
NPA Annual Convention
Fri.-Sat., April  29-30, 2022

Kearney, NE 
Younes Conference Center 
North/Crowne Plaza Hotel

Veterans Day is a time for 
us to pay our respects to 
those who have served. 
For one day, we stand 
united in respect for you, 
our veterans.

This holiday started as 
a day to reflect upon the 
heroism of those who died 
in our country's service 
and was originally called 
Armistice Day. It fell on 
Nov. 11 because that is 

the anniversary of the signing of the Armistice that ended World War I. How-
ever, in 1954, the holiday was changed to "Veterans Day" in order to account 
for all veterans in all wars.

We celebrate and honor America's veterans for their patriotism, love of country 
and willingness to serve and sacrifice for the common good.

Nebraska Community Foundation’s 2021 
Transfer of Wealth Study
NPA members invited to learn 
what it means for the future of 
Nebraska at this virtual launch

Monday, November 15, 2:30-3:00pm CT
Over the next 10 years in Nebraska, $100 billion will transfer from one 
generation to the next. In 50 years, that number exceeds $950 billion.

This is just one of the staggering figures uncovered through Nebraska 
Community Foundation’s third Transfer of Wealth Study. Join us on 
Monday, November 15 at 2:30 PM/CT to learn more about the transfer of 
wealth and what it means for the future of our state. During this session 
we’ll:
•	 Reveal the results of the 2021 Nebraska Transfer of Wealth Study
•	 Share the stories of three Greater Nebraska communities putting the 

transfer of wealth to work in remarkable ways
•	 Unveil Nebraska Community Foundation’s new transfer of wealth 

microsite (complete with an interactive county map!) and Five to 
Thrive campaign—a call to action that could be game changer for our 
hometowns

Register for this free virtual (Zoom) event:
https://www.nebcommfound.org/event/2021-transfer-of-wealth-study-virtual-launch/
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NPA Legal Hotline
Max Kautsch
Attorney at Law

Phone: 785-840-0077
Email: maxk@kautschlaw.com

E A R L Y  D E A D L I N E S  F O R

THANKSGIVING
N E T W O R K  A D S

DEADLINE  IS  TUESDAY,  1 1/23  AT  2  PM  
FOR ADS RUNNING WEEK OF  1 1 /29

 

PLEASE  PASS  THIS  INFORMATION TO ALL  EMPLOYEES .  

2022 NPA Better Newspaper
Contest - start gathering your 

entries now! 
Now’s the time to start compiling your best  
work from 2021 - so you’re ready to enter. 

Print & digital Call for Entries
 will be announced/sent out in 

the next few weeks.    

Wagener new general manager 
at Lexington Clipper-Herald
Brian Neben, Lexington Clipper-Herald, Oct. 30, 2021
Chrissy Wagener is the new general manager at the 
Lexington Clipper-Herald.

A Lexington native, and a familiar face at the news-
paper, Wagener has been with the Clipper-Herald for 
almost 13 years. She began as administrative assistant 
under former publisher, Terrie Baker, and in 2012 be-
came business manager and also handled circulation.

Wagener officially began her role as general manager 
on October 19. She steps into the position after former 
general manager Heather Heinemann took the execu-
tive director position with the Lexington Area Chamber 
of Commerce in September 2021.

Call the Nebraska Press 
Association Legal Hotline

Max Kautsch, 
Attorney at Law

Phone 785-840-0077 
Fax 785-842-3039
maxk@kautschlaw.com 
kautschlaw.com

785-840-0077

Have a Legal Question?

Max Kautsch

NPA Legal Hotline is a free service 
to member newspapers 
The Nebraska Press Association’s LEGAL HOTLINE is 
provided FREE to newspapers as part of their annual 
NPA membership dues.

Legal Hotline Attorney, Max Kautsch, is available to 
provide solid, prompt legal advice aimed at preventing 
trouble and helping our newspapers do their job. 
For questions or concerns about closed meetings or 
courts, public records denied, Letters to the Editor or 
employment law issues, etc., contact Max at 785-840-
0077, or maxk@kautschlaw.com.
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Take advantage of this great 
NPA member benefit! 

Free Online Media Campus 
webinars for NPA members

Thanks to a grant from the NPA Foundation. 
Includes live webinars and access to 165 OMC archived 

webinars - categorized under Advertising, Digital, Editorial 
& Management - to view when it fits your schedule.

You need to register for live OMC webinars, and 
include ‘NEtraining’ in the ‘discount code’ field 

on the registration form. 

This is a $35 value per webinar, 
so please take advantage of these free webinars 

for you and your staff.   

Go to www.onlinemediacampus.com to see 
upcoming live (and archived) webinars. 

Former publishers of Broken Bow 
Custer Co. Chief inducted into 2021 
South Dakota Newspaper Hall of Fame  
Press Release, South Dakota Newspaper Association

Charley and Norma Najacht, a husband and wife team with more 
than four decades of experience in weekly newspaper publish-
ing, were inducted into the South 
Dakota Newspaper Hall of Fame 
on October 15, in Deadwood, SD, 
during the joint convention of the 
South Dakota and North Dakota 
Newspaper Associations. 
They had been selected for in-
duction in 2019, but the cer-
emony was delayed because of 
the COVID-19 pandemic.

The Najachts began their newspapering career in 1972 at Hot 
Springs, where Charley became publisher of the Hot Springs 
Star. That was followed by stints at the Custer Co. Chief in Bro-
ken Bow, NE, and Cameron, MO, before they returned to South 
Dakota in 1999 to purchase the Custer Co. Chronicle and the 
Hill City Prevailer. They later purchased the Winner Advocate. 
Charley served as SDNA president in 2012-13. 

The Najachts are only the second husband and wife team to be 
inducted into the SDNA Newspaper Hall of Fame. 

First Amendment survey suggests 
what people really want from jour-
nalists is community
This article is sponsored by the 
Freedom Forum, a nonpartisan 
501 (c)(3) foundation that fos-
ters First Amendment freedoms 
for all.
By: Kevin Goldberg, Courtesy Freedom Forum, Oct. 5, 2021
Americans overwhelmingly value the First Amendment — but 
don’t value all parts of it equally, the Freedom Forum’s recently 
released “Where America Stands” survey found. Of more than 
3,000 people surveyed in fall 2020, 94% feel the First Amend-
ment is vital.

But the strong overall reverence for the First Amendment does 
not carry over to the press — whether we’re using that term as 
one of the five freedoms mentioned in the First Amendment or 
as an institution. Just 4% said freedom of the press is the most 
essential First Amendment freedom. That trails 41% who said 
all the freedoms are essential and lags behind speech (33%), 
religion (14%) and petition (5%), beating only assembly (3%).

Even worse: Only 14% trust journalists, and 41% say journal-
ists are a threat to the First Amendment.

It is no surprise that Americans remain skeptical of journalism. 
As Wanda S. Lloyd, journalist and author of “Coming Full Circle: 
From Jim Crow to Journalism,” said in response to the survey: 
“This validates all we suspect and know about how Americans 
feel about freedom of the press.”

But another finding shows Americans don’t want to be so skep-
tical, as 58% of those surveyed agree the news media should 
act as a watchdog on government. A study by the Media Insight 
Project, a collaboration between the American Press Institute 
and The Associated Press-National Organization for Research 
Center (NORC) for Public Affairs Research, similarly found that 
slightly less than half of Americans fully support the press’s 
watchdog role.

Where’s the disconnect?

Our survey — and some that came before — might offer some 
insight. What Americans want are facts delivered by people 
they know and trust. Two-thirds of those surveyed by the Media 
Insight Project believe the more facts people have, the closer 
they will get to the truth. This corresponds with what we heard 
in talking to Americans about the First Amendment. Facts do 
not equal truth in their eyes. Americans want to be given facts, 
not “the truth,” then decide for themselves.

But how will they identify facts or attach credibility to those the 
media delivers? Fixing the disconnect might lie — coincidentally 
enough — in reconnecting. After completing our 200-plus ques-
tion survey, we asked some of our respondents to tell us more.

Read entire article:
https://www.poynter.org/paid-content/2021/first-
amendment-survey-suggests-what-people-really-
want-from-journalists-is-community/
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5. Narrow the time frame
When you get results for a search, 
click on “Tools” and then “Any 
time.” In the dropdown box, you’ll 
be able to choose from results in 
the past hour, past 24 hours, past 
week, past month, past year, or 
enter a custom date range.

2. Limit to news
If you are looking specifically for standards-
based news articles that contain your search 
term, narrow your initial search results by 
clicking on the tab labeled “News.”

6. Search a specific website
Limit your results to one specific website by 
adding “site:WEBSITENAME.com” to the search 
terms. For example, a search for the phrase “cat 
videos” on Facebook would be:

site:facebook.com “cat videos”

8. Use - to exclude from results
To exclude particular terms or websites 
from your search, just type - (the minus 
sign) before it. For example, if you wanted 
to search Facebook groups for the term “cat 
videos” but wanted to exclude results with 
the phrase “Zoom filter” you would search:

site:facebook.com/groups “cat 
videos” - “Zoom filter”

7. Search one section of a  
specific website
You can also search for a specific 
subdomain or subdirectory on a 
particular website. For example, to 
quickly search Facebook (a website) 
for groups (a subdirectory) that use 
the exact phrase “cat videos” your 
search bar should look like this:

site:facebook.com/groups “cat videos”

3. Use basic Boolean operators
Use AND (all uppercase) when you’re 
searching to find results that contain 
more than one exact search term. 

“I’m not a cat” OR “Zoom court hearing” 
OR “Rod Ponton”

“I’m not a cat” AND “Zoom call”

Use OR (all uppercase) when you’re 
searching to find content containing only 
one of your search terms: “Search Term1” 
OR “Search Term2” OR “Search Term3”

   
4. Use parentheses to group operators
You can use parentheses to order the search 
operations the way you would in a mathematical 
equation. For example, to search for only one of 
two search terms AND a third term, you would 
search: (“Search Term1” OR “Search Term2”)  
AND “Search Term3”

(“I’m not a cat” OR “cat filter”) AND “Zoom court hearing”

1.  Use quotation marks
If you put quotation marks around your 
search terms, Google will search for 
webpages containing that exact phrase. 

“I’m not a cat”

Click these 
search 

bars to see 
the results 

for each 
example.

Hint

 1

 2

The internet is inconceivably large. In fact,  
it’s essentially endless! Sometimes it’s easy  

to find the information you need, but often trying 
to find something specific can feel like looking for 
a needle in a haystack. These eight tips can help 
you improve your search results and zero in on 

what you’re looking for more quickly.

This infographic was developed by the News 
Literacy Project and Cindy Otis, author of True or 
False: A CIA Analyst’s Guide to Spotting Fake News.

A future founded on facts         newslit.org

Eight Tips to

 Like a Pro

News Literacy Project infographic: “Eight Tips to Google Like a Pro”
The News Literacy Project partnered with disinformation research expert Cindy Otis — author of True or False: A CIA Analyst’s 
Guide to Spotting Fake News — to create this infographic to help you improve your search results and zero in on what you’re 
looking for more quickly. It includes advanced searching skills that enable you to determine the original source of specific 
claims, quotes, photos and videos. 

For more information on the News Literacy Project, and see an interactive version
 of the Google infographic below, go to: https://newslit.org
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experience with newspaper or other media outlets.
The Daily News is a family-owned news organization with 
a six-day-a-week newspaper and comprehensive online, 
mobile and social media presence. Applicants looking for 
a competitive salary, strong fringe benefits package and 
a great working environment are encouraged to email 
editor@norfolkdailynews.com or call 1-877-371-1020.

COPY EDITOR/PAGE DESIGNER: The Norfolk Daily 
News has an immediate, full-time newsroom opening 
that involves mostly editing and page design, with op-
portunities to report and write.
Applicants should have a degree in journalism or dem-
onstrated experience with newspaper or other media 
outlets. Page design experience is preferred.
The Daily News is a family-owned news organization with 
a six-day-a-week newspaper and comprehensive online, 
mobile and social media presence.
Applicants looking for a competitive salary, strong fringe 
benefits package and a great working environment are 
encouraged to email editor@norfolkdailynews.com or call 
1-877-371-1020.

ASSOCIATE COPY EDITOR - YORK NEWS-TIMES:
Be a Part of the Action! Whether by paper or digital, 
WE deliver!
The Action!
The York News-Times, a Lee Enterprises, Inc. publica-
tion is hiring an associate copy editor to join our news 
team to assist with the layout and design of the York 
News-Times paper and digital editions. This position will 
proofread and edit copy for print and web, adjust photos 
to ensure proper spacing and aesthetics, and updates 
content to the website.  
Are you ready?
Do you have knowledge of Adobe InDesign and Photo-
shop?  Do you have a keen eye for detail?  Are you familiar 
with AP style or willing to learn?  Are you excited about 
contributing to the York community? If so, this may be the 
role for you.  This full time positon works M-F 3-11 PM.  
Preference will be given to candidates with a bachelor’s 
degree in journalism, mass communications, applied art 
or a related field.  A minimum of one-year of experience 
is preferred.  New graduates are welcome to apply!
What’s in it for you?
Besides working with great teammates in a positive work 
environment, Lee Enterprises offers a supportive, dy-
namic work environment with career growth opportuni-
ties.  In addition, we offer a comprehensive and affordable 
benefit program, which includes medical, dental, vision, 

ASSISTANT EDITOR: The Daily Record in Omaha 
is hiring an assistant editor. We’re an independent 
newspaper focused on public notices that needs someone 
who can design pages using InDesign, write about/
on city/county government, manage social media 
accounts and edit stories. Hours are 8:30 a.m. to 4:30 
p.m. weekdays, PTO and paid holidays (no Christmas 
or night shifts). Send resume and 3-5 clips to scott@
omahadailyrecord.com or apply at indeedhi.re/3kn73Tj 
before the Thanksgiving holiday.

FOR SALE: Used Ryobi 2800CD press. Very good condition. 
Contact Mark Rhoades: mrhoades@enterprisepub.com.

WANTED: Good used commercial paper cutter. Needs to 
cut up to 36” wide paper. Floor space 54” wide. Contact 
Emanual Printing, 130 N. Main St., Fremont, NE 68025; 
epbusiness@emanuelprinting.com; 402-721-4421.

SPORTS REPORTER/WRITER: The Norfolk Daily News 
has an immediate, full-time position in its sports depart-
ment covering Norfolk’s three high schools, Northeast 
Community College and Wayne State College athletics, 
as well as numerous area high schools. Covering games, 
writing columns and feature stories and being social 
media savvy are all important parts of the job. 
Applicants should have a degree in journalism or dem-
onstrated experience with newspaper or other media 
outlets. 
The Daily News is a family-owned news organization with 
a six-day-a-week newspaper and comprehensive online, 
mobile and social media presence. Applicants looking for 
a competitive salary, strong fringe benefits package and 
a great working environment are encouraged to contact 
Jay Prauner, managing editor of the News, via email at  
editor@norfolkdailynews.com

EDUCATION REPORTER: The Norfolk Daily News has 
an immediate, full-time newsroom opening that involves 
reporting, writing and editing, with opportunities for page 
design if desired. The current opening is for an educa-
tion reporter whose job it would be to investigate stories, 
attend events and research happenings within the field 
of education. Topics may include local matters such as 
school board meetings or broader issues, such as legis-
lation changes and how they affect schools. Applicants 
should have a degree in journalism or demonstrated 
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LTD, STD, and life insurance.  We also offer time off, 
flexible working arrangements, paid parental leave for 
new parents and a 401K with employer contributions.  
Lee Enterprises is an equal opportunity employer. 
Candidates must pass a post offer drug screen, driving 
record check, and background check.  We participate 
in E-Verify.
If YOU have the talent we are looking for, apply 
at https://lee.net/careers/ and search York, NE. 
Include a cover letter, resume, and several work 
samples. Lee Enterprises is an equal opportunity 
employer, and candidates must pass a post offer 
drug screen, driving record check, and background 
check.

NEWS REPORTER-SCHUYLER SUN:
Join the Action! Whether by paper or digital, WE 
deliver!
The Action!
The Columbus Telegram, an award-winning daily 
newspaper in northeast Nebraska, is looking for an 
energetic reporter to lead its coverage of Schuyler, 
Nebraska for the Schuyler Sun a nearby community. 
The reporter will publish stories about government, 
schools and the people in the community.
Our reporters collaborate with team members and 
editors in the newsroom to produce the highest 
quality news stories our subscribers expect! The 
Telegram team has each other’s back and comes 
together for bigger events and projects. The reporter 
will be based at the Columbus office but will become 
a recognized member of the Schuyler community 
by becoming a resource of information. We 
encourage the reporter’s participation in community 
organizations and events.
Are you Ready?
Can you find the action and report it?  The 
successful candidate will be skilled in writing, 
photography, videography and social media. 
Preference will be given to candidates with a 
journalism degree, although internships and 
experience will be considered.  New graduates are 
welcome to apply! The successful candidate should 
enjoy getting to know people in the community. 
What is in it for you?
Schuyler is close to Columbus which has a 
population of 23,500 has the amenities needed to 
live the Good Life in Nebraska and is close to the 
big cities of Omaha and Lincoln. There are plenty 
of opportunities for outdoor fun, including hunting, 
hiking, kayaking, golfing and cycling.
Besides working with a dedicated and supportive team, 

Lee Enterprises offers competitive wages a, synergis-
tic work environment and career growth opportuni-
ties.  We offer a comprehensive very affordable benefit 
program, which includes medical, dental, vision, LTD, 
STD, and life insurance.  We also offer time off and a 
401K program. 
If YOU have the talent we are looking for, apply at 
https://lee.net/careers/ and search Columbus or 
Schuyler, NE. Include a cover letter, resume, and 
several work samples. Lee Enterprises is an equal 
opportunity employer, and candidates must pass 
a post offer drug screen, driving record check, and 
background check.

NEWSPAPER FOR SALE: The Voice News of Western 
Nebraska, based in Morrill, Nebraska is for sale. The 
two-year-old newspaper covers the communities of 
Mitchell, Morrill, Minatare, Lyman and Henry in Scotts 
Bluff County. The paper has an ultra local focus and has 
experienced tremendous advertising growth in its first 
two years. Ideal for a community journalist looking to live 
in a beautiful Panhandle community near the Wyoming 
border. I f  i n t e r es t ed ,  con tac t  402 -762-5352 ,  o r 
r epo r t e r@vo i c enewsnebraska . com.

NEWSPAPERS FOR SALE: Two Newspapers for sale 
(The Burwell Tribune and The Sargent Leader). Will sell 
individually or together. Covers Garfield, Wheeler, Loup and 
Custer Counties. Call Lawrence at 308-346-4504. Serious 
inquiries only.

OWNERS RETIRING: Excellent county seat weekly news-
paper operation for sale to qualified buyer. Includes one 
larger newspaper, 1,900 circulation, and smaller newspa-
per in Boone County, NE. Opportunity to consolidate and/
or expand. Profitable, excellent staff, turnkey. Very nice 
apartment above office helps with financing. You will want 
to seethis opportunity! We will help you “learn the ropes” if 
you wish. Contact Jim or Julie Dickerson, Albion News and 
Boone County Tribune, Albion, NE, Call 402- 741-5071, or 
email: jim@albionnewsonline.com.

NEWSPAPER FOR SALE: Two weekly newspapers for 
sale in growing Omaha metro area. Will sell individually or 
as a pair. Serious inquiries only. Contact 402-762-5352.


