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Idea #1:
Use print or digital 
marketing to balance 
out word-of-mouth or 
social.
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You have to advertise 
in multiple ways on 
multiple days.
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Marketing is not a one 
and done proposition.
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Action Idea #2:

Print and digital 
compliment each 
other to drive ROI.

@RyanDohrn



Source: Millward Brown Digital

Percent lift with 
multiple exposures 
to an ad.
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Action Idea #3:

Buyers trust branded 
web sites more than 
social media or 
Google search.
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Advertising  Trustworthy Ranking

Source: Nielsen



Poynter Media Trust Survey

http://www-personal.umich.edu/~bnyhan/media-trust-report-2018.pdf


Consumers are more 
likely to click on 
familiar brands.
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The Familiar Factor
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Action Idea #4:

The consumer 
buying cycle 
demands multi-
media.
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Action Idea #5:

Social media is 
not a cheap form 
of marketing any 
more. 
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% of US adults that have bought products via social media. - eMarketer
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The Math on an un-boosted post

Coastal Credit Union has 2,431 Likes 
on their Facebook Page…. 

1% = 24
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Action Idea #6:

Our digital is 
permission based 
marketing!
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Facebook ads interrupt.

Instagram ads interrupt.

Client direct emails are 
not trusted.
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WSJ.com reports that 
57% of email 
recipients do not trust 
emails from vendors 
they know well.
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We are a trusted 
source for digital 
media.  Show success 
stories.
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Action Idea #7:

Social media is not 
enough to win in 
the marketing 
game.
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Action Idea #8:

Adopt a Print Plus 
mentality in your 
media company.
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Where do 
you grow 

from here?
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1.  Focus on one idea 
from the class and 
make it happen.

2. Embrace those that 
challenge you.

3.  Fail forward.  
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