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The Big Question: 
Publishers

 What revenue streams are you 
open to?



  

Most Open To
 Advertising

 Print subscriptions

 Legal notices



  

Least Open To
 Memberships

 e-Newsletters

 Large donors/Government support



  

The Big Question: Readers
 How likely would it be that you 

would be willing to help financially 
support your local newspaper 
through these areas?



  

Top very and somewhat 
likely answers

 Events

 Print subscriptions

 e-Newsletters

 Memberships



  

Least likely answers
 Digital subscriptions

 Commercial printing

 Marketing/graphics



  

The Experiment
 The focus for KPV would be:

 Events

 Memberships

 e-Newsletters



  

Events
 Blues, Brews and Barbecue











  

Events
 Blues, Brews and Barbecue

 Forums





  

Events
 Blues, Brews and Barbecue

 Forums

 Talk20



https://www.talk20hutch.com/



  

Memberships
 Press Club









  

e-Newsletters
 What does it look like?





  

e-Newsletters
 What does it look like?

 How is it received?





  

The Twist: Subscribers
 Subscription price increase





  

The Experiment
 Events

 Memberships

 e-Newsletters

 What did we learn?



  

“Reviving Rural News”
By Teri Finneman, 

Nick Mathews and 

Patrick Ferrucci

Want to read more?



  

Questions?



Joey Young
joey@kspublishingventures.com

Lindsey Young
lindsey@kspublishingventures.com
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